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The Indian subcontinent is now experiencing a scorchisgmmerwith day temperatusereaching
45°C.In fact, the hdia Meteorological Departme(iMD) has followed up on its April 16 forecast of
near normal monsoon 89% of the Long Period Averagenodel error of +/5%) by anearly monsoon
arrival forecast. Anormal mmsoon forecast this year, coupled with its timely arrival, would pro
much needed relief to the vast majority of farmers, who are eagerly looking at the skies.

On its part, the government too is likely to heave a sigh of reliahiotherwise uneasghase, with
inflation touching 7.8% for the week ended Ma¥y against 7.61% week earlier.

The wheat situation is also under control, with adequate stocks in the governmenEuither, the
latest government steps increasesupplies through importsf vegetableoils and pulses will have
softening impact on prices, as imported etadpleoils are expected to arrive ondian shores at en
May.

As the country's growing middle class drives growth of 9% a year, India still faces challen
transpot, distribution and infrastructuras well as swathes of red tap@od industry eecutives from
around the worldravelled to the Indian tf of Mumbai for the Food Forurindia 2008 A message
from India's food industry rang out loud and clear: thisdésuntry witha huge potentiain food sector
The heady atmosphere evie one top retail executive taim that India could act as "trailblazer”
for the globalfood industry. The proméof food retailing in India isangible; the sector is valdeat
USD 350bio and growing irhigh doubledigits each year.

A big debate in India continues to be thkely achievablegrowth rde. The Prime Minister
Mr. Manmohan Singhsaidthat thelndian economy is on a trajectory which can keep growing%8
annually. Controlling inflation is the gme concern 6r the government anid is hopeful that inflation
will be moderated in-80 weeks time.

Speaking about new launcheghefood & beverage industry, is worth mentioning that major food «
beverage playemre pitching the king of fruitsnango, as an indulgence, in an attempt to attract a
range of consumers. Gati 6s Gat. Mango Mani
of the mango flavors wibh occupy the fruit and drinksarket. Currengl, Coke has also introduced
new commercial for Maaza mangebased drinkAlong with all these excitements, UB announced
arrival with its Zinzi brand of wines.

Moreover, Beam Global Spirits & Wine, Inc has also introduced whisky DYC. Another aloitctact
is that Champagne Indage has acquired Australian winery VineCrest. Shaw Wallace plans to |
ups withFrench Bordeaux range of Cordier wines, Italian wines from GIV, Californian Arbor Mist
worl déds | argest seldsamg (trhue twdmybadkdwinajnar Peas

Indian Scientists have recovered astaxantinantioxidant from prawn waste whiniy be used as
dietary health supplementndian researchers suggest thhe tproduction of stable, creBsked
hydrogelscould be possible from the wédhown Indian hdval genipin Another new product that ma
be of interest is Avesthagends Teester, a Q&
Avesta Good Earth Foods Pvt Ltd.

We have reported in thissge some acquisitisnin the food and beverage arena and look forwar,
bringing you further exciting newsvery two months.
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Revised MMA scheme to help
increase farm production

The Centre is likely to allotJSD 1375mio for
implementation of the R&sed Macro
Management of Agriculture (MMA) schem
during the 11th Fivé&’earPlan. The reviseq
MMA would help increase the agriculturs
production and productivity by reducing yie
gaps towards ensuring food securitgnd
increasing farmers' income.

The Revised MMA comprises 11 stdthemes
relating to crop production and natural cesce
management, it is learnfThe Revised MMA
scheme would dovetail with other maj
initiatives like National Food Security Missio
(NFSM), Rashtriya Krishi Vikas Yojana (RKX})

and address the concerns of states with the ai
complement and supplement the states' effort
increase agricultural production and productiv
by reducing yield gaps towards ensuring fo
security and increasing farmers' income.
(FNB 31 May 08)

17 Agri & Horticulture products
given Gl protection

India has received registration of Geographi
Indications (GIs) of 17 agricultural an
horticultural products under the Geographi
Indications of Goods (Registration ar
Protection) Act, 1999, durg 20032008.

According to the Union Ministry of commerce
industry report, products like Darjeeling T¢
(word & logo), Coorg Orange, Kangra Te
Nanjanagud Banana, Mysore Sandalwood ¢
Mysore Betel leaf, Mysore Jasmine, UdU
Jasmine, Hadagali JasmjneNavara Rice,
Palakkadan Matta Rice, Malabar Pepp
Allahabad Surkha, Monsooned Malabar Arab
Coffee, Monsooned Malabar Robusta Coff
Alleppey Green Cardamom and Coorg Gre
Cardamom have been registered under Gl 4
1999.

(Continued in next column)

17 Agri & Horticulture products
(Cont 6d)

The total number of Gl products registered in th
country now stands at 61FNB 05 Apr 08)

The Geographical Indications of Gooc
(Registration and Protection) Act, 1999, w
brought into force on September 1X)03. The
registration is done by the Geographic
Indications Registry at Chennai.

No India entry for PFA-flouting
foods

Imported food products such as Kraft che¢
spreal, Hershey's syrup and Pringl@®tato chips
may soon vanish from Indian superikets, local
retail stores and hignd malls.

The government has decided to crack down
imported foods products which flout Preventi
of Food Adulteration Act (PA) guidelines, such
as not declaring vegetarian and n@getarian
symbols on labls, puting expiry and 'best lhere’
dates in foreign languages, absence of ba
numbers for identification, labeling of MRR
through past®n stickers that are prohibited, ai
absence of i mp o rwhiehr abeg
mandatory under PFA.

A number of leadig domestic food companie
want the strict PFA guidelines to be implement
Said Gujarat Ceperative Milk Marketing
Federation (GCMMF) chief GM RSodhi:
"When we export to other countries, we com
with all guidelines specific to that country
including formulating new packs and labels

local languagesThe reverse is not happening".

Added Indian confectionery manufacture
association veep and Perfetti India legal he
HarshArora: "There is a good quantity d
confectionery that is not complying thi Indian
laws and this denies organizedhyers a level
playing field". (ET 17 Apr 08)
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Content list soon on fast food
packets

Union healthMinister Mr. Anbumani Ramados
said the government would soon make

mandatory for companies manufacturing fastd

to display their nutrient contents on the pack
The minister also appealed to celebrities not
endorse junk food on television.

Identifying alcohol, tobacco and junk food |
causes for a majority of lifestyle diseases, he ¢
though the govement could pass legislation t
control the use of the first two, it was not possil
to regulate consumption of junk fool
(FNB 19 Apr 08)

Centre plans 30 mega food-parks
pan-India

The government plans to establish 30 mega-fc
parks in diferent parts of the country through ti
public-private partnership (PP#yute and specia
purpose vehicle modes, a Central Governm
Minister said.

"We are going to give a grant of USIR2.5mio
per park. The cost of establishing each park wc
vary beween USD25 37.5mio", Minister of
State for Food Processing, Subodh Kant Se
said.

The foodparks will create an integrated vall
chain from the farm gate to the consumer and \
envisage complete backward and forwe
linkages along with common pressing facilities,
he said.

The government would also set up abattoirs |
dairies and will give a grant of USBY'75mio per
abattoir and US2.5mio per dairy, he said. Thi
government would establish 50 cold che
networks, including refrigerated vaa#l over the
country, Sahai said(ET 07 May 08)

Food Industry Overview

Top Indian brands to figure at
London wine fair

Top Indian wine brands will showcase th¢
products at the London International Wine F
(LIWF), to be held on 21 and 22ay. This comes
at a time when ndustry experts see Indi
emerging as one of the largest wine producer
the world by 2058.

Some of the Indian brands to be showcased a
fair, considered the single most important even
the world wine calendar, are Marquise I
Pompadour, Tiger #H, Indage Reserve, Chantilli
Riviera, Ivy and Omar Khayyam.

The brands are produced mainly in Maharash
by Champagne Indage, which enjoys 7566
market share in India. It also exports wine
69 countries, as per the firm.

LIFW brings together importers, merchants
producers, agents, restaurateurs, wholesa
sommeliers, and wine makers from across
globe under one roof. The event offers visitors
opportunity to meet with over 1,3@Xhibitors
from every major wine producing country al
tage their wines.

In an analysis of the state of the wine industry
the next 50 years, titled 'The Future of Win
leading wine merchants Berry Brothers and R
said ambitious Indians turning to fine wine as
mark of ®cial standing will drive Indiarwine
industry to new heights(ET 18 May 08

Vol. 3-08

© GIRACT 2008 3



IndiaNews

Food & Food Ingredients Review

Food Industry Overview

Processed food sector to attract
USD 23,750 mio

The Indian processed food industry, whi
constitutes just 1.3% of total agricultural produc
will see investments of ovetdSD 23,750mio in
the next three years, says a report.

"Investments to the tune of USI3.5bio in the
food processing sector over the next three yea
in the pipeline,” said the report, India Food Rep
2008, which was released #he Food Forum
India in Mumbai.This is just the right time fo
global firms to invest in the food processit
sector, especially when the government se¢
eager to boost rural and farm incomes, it addeo

"The total market for food in India, estimated
over INR 200,000mio, accounts for about two
thirds of the total Indian retail market. Less th
1% of this segment is organized," the report sa

Food segment that contributes about 13% of
total organized retail pie offers huge scope
investmat. Nearly 80% of agricultural product
in the developed countries get processed
packaged. However, it was just 1.3% in India,
report said.(FNB 10 May 08)

Rupee declines

The rupee fell slightly against the dollar ag™
May on demand from impters as well as sheort
covering by banks. The domestic currency ope
at 42.63/65 and touched an intra day low
42.75/76. It closed at 42.61/ 42.47 62, agalg&t
close at 42.51/52.

The rupee touched its intday low as banks
bought dollars to coveheir positions. "The rupe
is likely to remain rangéound. There may b¢
dollar-selling seen at 42.75 as it iggaod level to
sell', said a dealer at a private bank. In t
forward premia market, the 6 month closed
1.50% (1.18%) and the 1Zanonth enéd atl1.17%
(0.99%). (HBL 21 May 08

Early seen easing monsoon and
inflation Pressures

Never in the past has the nation's focused so n
on monsoon forecast and weekly inflation figur
as we are now witnessinghe government ha
been on tenei-hooks for almost six weeks now
with  successive weekly inflation numbe
marching northwards. This is even as
monsoon front, the forecast has been assuring,

Ahead of the general elections in the coming yé
the government has taken a series of meast
including curbs on rice exports, duty free impo
of crude vegetable oils, cut in steel and cem
prices, etc., to tame inflatiothe following chart

reflects WPI movement (basgear199394).
Wholesale Price Index
(Base: 1993-94 = 100)
240 -
220
200 4
180 4
160
140 4
120
100 4
§53§8858$§€§58
= - o =
CEEEUEREEREEE

*Note that currently WPI hovers around 228

As the inflation continues to soar, we can exp
governmat to continue with its stern measures
tame inflation. The states are also being aske
meticulously enforce stock control orders
essential goods.

In this situation and until the government is fu
convinced about the availability of stocks a
satisfactory kharif production prospects, exp
curbs on rice, vegils and pulses will not bé¢
eased in the near future. Nevertheless it
heartening to hear that the monsoon is on co
and is likely to hit the coastal regions of south¢
parts three a@ys ahead of schedule.

(CL 22 May 08
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Oceanic Edibles to set up food
processing units

Oceanic Edibles International Ltd, part of t
Chennaibasedshrimp hatcheries major Ocea
Group, is setting up a fufledged marine food
products, vegetableand fruits processing ght
and aseptic packaging umit an investment outla
of USD 22.5mio.

The proposed processing plant will have two ur
at t he companyo6s e X i
facility (to process marine foods and vegetal
and fruits) wih an overall & tonshour capacity.

The processing plant and the retail plans toge
will involve an investment ofUSD 13.75mio.

That apart, Oceanic Edibles also plans to put U
facility to culture other gecies of fishes including
seabas, cuttleand squid(HBL 18 Apr 08)

Indians scientist turns prawn waste
into health food

The all pervading stench from waste at a seaf
market in the heart of Coimbatore inspir
Ms. Renuka Karuppuswamy to turn the stinki
prawn waste into a health food suppkmnt.

AThe antioxidant, ca
from prawn waste has 10 times more powel
antioxidant capacity than betarotene, which is
the common antioxidant found in fruits at
vegetables. Astaxanthin recovered from pra
waste may be usedas a dietary health
suppl ement 6, Renuka e

Traditional methods of recovering astaxantt
from prawn waste use solvents.
(Continued in next column)

| ndi ans scienti st

ARThese met hods gene
problem, require @ditional timeconsuming, post
processing steps and degrade this expen
antioxidant o, I nf orm
technique works at lower temperature, recov
more astaxanthin and causes less degradatid
the  antioxidant  than other  methog

(ThaindianNews24 Apr 08)

Shrimp in agri garb sees boost in
exports

The average price dNR 230-240kg for shrimp
will certainly go up since the industry has to pa
on the benefit of the scheme to the farmers

Following a directive from the director general
foreign trade, shrimp export has been incluc
under the Vishesh Krishi Gram Udyog Yoja
and exporters will be eligible to a duty repaymé
of 3.5% of the orboard freight of the commodit
exported.

The move will help lift sagging exports ofdian

black tiger shrimp, which have fallen &
USD 140mio to aboutUSD 950mio in 2008 due
to an antidumping duty in the US
(LiveMint 03 Apr 08)

The scheme, evolved by the commerce minist
promote the export of agricultural produc
including fruits, vegetables and dairy prodyadts
in effect from 1sBeptember 2004 to 3dar 2009.

Vol. 3-08
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Seafood exports register 12% fall

The rupee appreciation and the raw mate
crunch have affected seafood exports from In
with prowvsional figures idicating a 12%fall in
exports from Apr 2007 to FeB008

About 4,75t of seafoodwere exported during
the 11 months from April last yeafetching
USD 1,684.64mio. While the fall in exports was
mainly to the U.S. and Japanese markets, exp
to Euope had not been affected.

The sector was now faced with its biggest cr
caused by the strengthegiof the Rupee by mor
than 15% the increase in fuel price by more th
80%, the antidumping duty levied by the U.S
government and the over supplystirimps.
(TheHindu 06 Apr 08)

Noodles and ice cream from fish

The Central Institute of Fisheries Technolo
(CIFT) has demonstrated how fish can be use
make ice cream and noodles.

The ice cream under the name Maricream
been developed by theeientists at CIFT, Kochi
Cooked cuttle fish is the main ingredient, wh
water sugar, butter, egg white, flavorir
substances, stabilizers and emulsifiers are
used.

In the processthe ice cream is deodorized and
is free of fish flavor. Tie fish noodlesare also
nutritious as the powder used in this is rich
protein, calcium and phpborus. Noodles ar¢
prepared byincorporating edible fish gwder
made from small bony fish CIFT said.
(HBL 08 May 08

Seafood export has potential to
grow to USD 3.5 bio

States like Andhra, Tamil Nadu, Keral
Maharashtra and West Bengal, Gujarat, Ori
have huge marine products potential that
enhance India's export potential provided
possible incentives and encouragemenérms of
policies and finance is given to exporters

India's seafood exports which has stagnated s
a few years are likely to touch oveIiSD 3.5bio
from current level of USD2.2bio by 2009
provided the key thrust area includes vall
addition, expansio of aquaculture, technologics
upgrading and tapping unexplored resource
according to Associated Chambers of Comme
& Industry of India (ASSOCHAM).

India's major export items include frozen fig
cuttlefish, squid and dried items. In terms
exportearnings, frozen shrimp continued to be
largest export item (54% in value), followed |
fresh fish (17%), cuttlefish (10%), squid (79
dried items (2%) etc.

Export of tuna fish contributed highly to expa
earnings. Tuna fish exports are targeteddach
USD400mio by 2010. Andaman and Nicobd
islands have been identified as holding3B%6 of
tuna potential in the countryf{FNB 10 May 08
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KMF launches 6 new products
under Nandini brand

Karnataka Milk Federation's Mother Dairy ur
has laushed six new products. These include t
flavored milk skimmed milk, curd dairy
whitener, spiced butter milk and ice creams
different packages. With this new inclusion, t
Nandini products have gone up to 36, which is
largest next onlyo Amul in Gujarat.

The KMF is doing a business 0fSD 500 mio per
annum and has 1.96io dairy farming families as
its members. The federation collectsn® litres
of milk and sells 2.Bniolitres in the state,
(FNB 29 Mar 08)

Poultry sector expected to grow at
12%

The Indian poultry market is expected to grow
12% in view of the favorable conditions lik
falling prices, rising income, increasing domes
demand from young aratban population.

Despite being hampered by the outbreak of ay
influenza, the poultry industry is estimated
have grown at 11% a year during 192006.

On the price front, the study said that thou
poultry prices were declining, they were Isi
higher than those for pork, beef and buffalo me
Buffalo meat is 40% cheaper than poultry mq
and yet it is considered to be inferic
(Continued in next column)

Poultry sector( Cont 6 d)

Given their high prices, mutton and goat meat
considered luxury, while beef and pork are not
great demandor religious reasons. Therefors
price could remain the main driver of increasi
consumption, the study adde(FNB 12 Apr 08)

Amul to firm up grip in flavored milk
space

The Gujarat coopative milk marketing
federation (GCMMF), better known as Amul, h
firmed up it plans to widen its portfolio in it
flavored milk category.

The new fl avor 0 ThXrn
(200ml) will be rolled out patndia, including
Guijarat, and Uttar Pradeshhe company plans t
sell around 25,000 bottles every day, s
RSSodhi, General Manager (marketing
GCMMF. Amul is the market leader in the read
to-drink flavored milk category with 7Z05%
market share.

Amul

The Taste of India

Besides Amul, Mother Dairy, along with kshey,
Nestle Indian and Amrit Food are some of
leading players in the flavored milk category.

GCMMF has a wide range of flavored mi
options under the Amul brand, which includ
Amul Cool, Kool Koko and Cool Café, whil
Mother Dairy has Chillz in theategory.

Vol. 3-08
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RIL plans big push in dairy biz

After making a bigbang foray into the retai
sector over two years ago, Reliance Industries
(RIL) is making a big, but quiet, entry into th
dairy business. It has kicked off milk distributic
and retail sk and plans to unleash an aggress
pricing strategy to compete with biggies il
Amul and Mother Dairy.

The company offers fukream milk at
INR 22/litre at its 5850dd Reliance Fresl
outlets, INR2 less than what the competito
charge. The companyplans to make ar
investment ofUSD 1250mio by 2010 andbffers
not only milk, but all @iry-based products such ¢
yogurt and paneer.

Reliance

Industries Limited

RIL has outlined a strategy to covet
70,000villages to set up milk procuremel
centers. It has already set up centers
1,000villages in Punjab, Haryana and Andh
Pradesh, while distribution has started in Punj
Haryana and Delhi(FNB 12 Apr 08)

Milk from vending machines

Mahananda Dairy plans to introduce Any Tir
Milk vending machines across Mumbai cit
Amul has alreadytarted the scheme in Gujarg
Consumers can get the tetra pack milk either
using a prepaid swipe card or cash dispense
The tetra pack wilcome in half litre and onktre
packets.

Mahananda would also introduce other m
products in the vending machine to dispense it¢
such as srikhand, ieream and butter milk
Mahananda produceés7 mio litres of milk every
day and plans to venturetinicecream making
and flavored milk in tetra  packs
(FNB 19 Apr 08)

Nestle unveils two new products
under Kit Kat

Nestle India, the Swiss food and beverage m:
says it is 'innovating and renovating' core bra
to outgrow he market. The company recent
launched two new products under its Kit K
brand.

While the Kit Kat Mini, priced atNR 2, follows
the similarly priced Munch version into rur:
markets, Kit Kat Chunky will allow wstomers
controlled indulgence. The chocolate comes
three portions of 64 calories eadhast year, the
company launched Munch Choc Pop fevacubes
covered in chocolate(FNB 05 April 08)

NDDB to take white revolution to
Assam

The National Dairy DeMepment Board (NDDB)
will take over the management of West Ass
Milk  Producers' Cooperative Union Lt
(WAMUL) for a period of five years.

The board inked a tripartite agreement to t
effect with WAMUL and the Assam governme
after the latter infed it to run the milk ce
operative in Guwahati.

The agreement was signed in the presencé
Assam Chief Minister TaruGogoi, Amrita Patel,
Chairman, NDDB and Gautam Bora, Assa
Minister for Cooperation and Cultural Affairs
Deepak Tikku, Managing Diotor, NDDB and
other senior officials (Expressindia04 April 08)
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Govt withdraws export sops to milk

The government has withdrawn incentives giv
under various schemes for exports of skimn
milk and other dairy products, a move aimed
boost suppliegn the domestic market and conta
the high inflation rate.

Benefits provided under Vishesh Krishi and Gr
Udyog Yojana (VKGUY), Focus Market Schen
and Duty Entitlement Pass Book (DEPB) ra;
have been withdrawn for export of SMP, cas;
(milk protein)and other milk products as well.

"Export of skimmed milk product, casein and &
other milk product shall not be entitled for tf
benefit of VKGUY and Focus Market schen
with immediate effect”, a notice by th
Directorate General of Foreign Trade inetsaid.
It also specified that these produetsuld not be
entitled for DEPB.

Meanwhile, the wholesale price index of milk h
risen 1% for the week ended Apsil SMP
accounts for roughly 6% of milk production ¢
100mio tons,of which about 1% is expted.

(TheHindu 22 April 08)

VKGUY is aimed to encourage export of ag
products and promote rural employmenthile
Focus Market Scheme encourages exports
identified market.

Use of more additives in dairy
products allowed

The Centre has proposed torpé use of some
more food additives in cheese, processed che
processed cheese spread, yoghurt-cream,
kulfi, dried icecream mix, frozen desserts, mi
ice, milk lollies, ice candy and chana, paneer
revise the standards of iceeam, kulfi, clocolate
ice-cream or softy iceream, dried ic&€reammix
or frozen dessert or confection, milk ice or m
lollies and to lay down standards of full cres
chakka and full cream shrikhand.

The microbiological parameters are also propo
for milk and milkproducts at manufacturing leve
The Union Ministry of Health and Faiy
Welfare (MHFW) has issued a draft notificatig
(GSR 208E) recently.

According to the notificationthe maximum limit
of Sucralose in dried ieeream, milk lollies, milk
ices and fraen dessert shall be 4ppm.

Maximum limit of artificial sweetener in dried ic
cream mixes shall be as in reconstituted ice cre
for consumption.(FNB 10 May 08)

Mother Dairy launches Nutrifit

Expanding its portfolio in the probiotic segmer
Nationd Dairy Development Board's subsidiar,
Mother Dairy, launche the fermented probioti
milk Nuitrifit in Delhi and NCR. Also it plans t(
launch probatic lassi in Mumbai soon.

The product will be available in two flavor
mango and strawberry and is pricadNR 10 for
100-ml bottle.

Initially, Mother Dairy's Nutrifits will be available
in Delhi and NCR and launched subsequently
rest of the country over a period of time. Mot
Dairy has a manufacturing facility in Utts
Pradesh, where it has the caipa to produce
more than 5 mio bottles per month.
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Shaw Wallace to import wines into
India

As a part of its expansion plans, Shaw Wallg
has entered into exclusive distribution-tigs with
French Bordeaux range of Cordier wines, Itali
wines from GIV (the largest wine maker in Ital
under the Folonari brand), Californian Arbor Mi
(the worl doés | argest

Masson (the wlng ¢cadhfé sine)
for import and s& of a range of wines in India.

The company Wl also launch the Lansor
champagne to the Indian market. Most of thg
wines are likely to be introduced soon and woi
cost around INR 500(ETFP 12 April 08)

Sale of foreign liquor on increase in
Kerala

Sale of foreign liquor in Kerala has touchi
USD 917.3mio in the last fiscal, an increase
USD131.5mio over 200807, with total
consumption at around 14n8o0 cases.

Apart from this, beer sales have also showi
steady increase, with 5.86iocases worth
USD81.5mio sold in 200708, said, Kerala Stats
Beverages Corporation Managing Direct
N ShankaReddy. The Corporation is the sg
marketing agency for foreign liquor in Kerala.

The total revenue to the exchequeonir sale of
foreign liquor was USD28.5 in 200708, an
increase of US122mio over the previous yeal
he said.(ET 11 Apr 08)

Diageo may uncork malt madness in
casks

Pushing indulgence to a new high, Diageo
exploring the option of supplying itsngle malts
like Talisker Caol lla, Glenkinchie, Clynelish
Glen Elgin and Cardhu in casks imported strai
from Scotland. These malts go into the making
Johnnie Wlker blended scotch whiskies.

The worl dbés | argest s
in this regard only after delivering the first fe
orders it has received in thglumbai market,
sourcesadded.ndi adés singl e
currently pegged at around 25,0€Mkes and is
growing at a robust 480%. (ET 10 Apr 08)

Government postpones tax on
liquor

The Government of India has indefinite
postponed the implementatioof the Budget
proposal for 10% tax collection at sourice the
c ountWSPaos0mio Indiaamade Foreign
Liquor (IMFL) industry.

The logic behind levying a 10%x wa mainlyto
bring into the income tax net all the liqu
wholesalers and retailers who were thougbitto
be paying taxes. There are about 1,C
wholesalers and 25,000 odd IMFL retailers in {
country. (ETFoodProcessingll Apr 08)

Pawar joins Mallya to open largest
winery

Agriculture minister Sharad Pawar and UB gro
chairman Vijay Mallya have joined to launch tt
country's largest winery near Pawar's hometd
Baramati.

Four Seasons Wine Ltd will have a capacity
make 6mio bottles of still and spkling wines at
the end of five years. The winery is going to
surrounded by 308cres of vineyards owned b
Four Seasons. (Continued on next page)
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Pawar joins Mallya( Cont 6 d)

The goal is to have another 1,08€res tied for
sourcing grapes. The ogpany has had a quie
launch of its first product Zinzi, which is a win
for the entry level to expand the base of 1

market. (FNB 29 Mar 08)

Beam Global ventures into IMFL

Beam Global Spirits & Wine, Inc has introduc
an Indian Made Foreign Liquor MIFL) brand,
Whisky DYC, which is a blend of premiur
Indian grain and imported aged malts.

Beam Global expects DYC to benefit from i
association wi t h Tea
Scotch whisky brand
Scotch segment.

Whisky DYC is of premium quality with world
class packaging at a price of IN8XO for 750ml,
available in a glass bottle with a Guala closure
will also be made available in special gift cartol
Whisky DYC comes after Jim Beam in India, tl
wor |l dos Ithaudhan, whiehlisl alsonBear,
Global'sflagshipbrand.

(ETFoodProcessing27 Mar 08)

Pernod Ricard: Joining the great
Indian white spirit war

Groupe Pernod Ricard:d
vodka will help the French drinks giant tu
around its fortunes inf ndi ads rag
white spirits market, an official said.

Pernod Ricard has enjoyed the bulk of its sucg
segment through established brands such
Bl enderds Pride, Ro.y a

Sources saidhat Pernod Ricard was unlikely t
di sturb Absolutdos pri
bigger distribution push on the back of its sco
whiskies such as 1(Ripers and Chivas Rega
Absolut will remain an imported drink, witthe
country of its origin, Sweden, being important f
the brand globally.

The worl dbés Wiees @amddSpirits
Companywon an aucti onvini&o
Spirit, the maker of Absolut, for aboUtSD 9 bio.

With Absol ut I n tdladia
operations will rethink the role of Stolichnaya, t
Russian vodka brand in its portfolio.

(ET 01Apr 08)

United Spirits eyes energy drinks

Vijay Mallya-led United Spirits Ltd (USL) is
mulling a foray into energy drink segment to aq
momentum toits vodka sales. The premiul
vodka sales have seen consumption soar on U
energy drinks like Red Bull or Venom as mixe
in recent times.

USL6s move to tap ene
when the company looks at premiumization of
vodka portfolio, diven by regular priced brand
like White Mischief  and RomanoV
Mr. Vijay Rekhi, USL President said.
(Continued on next page)

Vol. 3-08

© GIRACT 2008

11



IndiaNews

Alcoholic Beverage

Food &Food Ingredients Review

Uni ted Spirits (Co
Romanov vodka crossed annualized sales

1 mio cases for the first time in FY08, becomil

t he c o mjhamillipnaise brand.
During the | ast fina
volume sales (excluding recent internatiol

acquisitions like Whyte & Mackay and Bouvi
Ladubay) reported 73.88i0 cases, jumping 119
over the previous yea(ET 17 Apr 08)

Hunter follows Tiger into west
|l ndi ads beer mar k e

Close on the heels of the launch of Tiger Bee|
Mumbai, Bhopalbased Som Distilleries an
Breweries plans to launch its flagship Hunter B
in the western and southern markets.

Hunter, the manufacturers @lg is the first
Indian beer brand that introduced the concep
strong beer in the country with an alcohol cont
that can go up to 5:%%. Hunter is also exporte
to the Middle East and the UK. Exports gener
between 1615% of revenue.

A lucrative annual growth figure of 18% |
driving brewers to launch products in as mg
markets as possible, even though the segmel
dominated by UB and SABMiller, which hay
over 85% share.

The launch of the new beer brands also coinci
with the Indian beer market crossir
150mio cases a year marKET 29 Apr 08)

Bacardi objects to design of Magic
Moments vodka

Bacardi, t he wo rheldl diirsks
company, is believed to have told former a
Radico Khaitan that it objects to the ne
packaging and design
Moments vodka, alleging that its appeamis
coming very closet o Bacar di 05
blockbuster vodka brand Grey Goose.

"

—

Bacardi and Radico termited a joint venturéor

Indiarrmade liquor in 2005At the centre of the
controversy is perhaps the technology emplo
by Radico to prih the label and the visus
elements directly on the bottle.

Magic Moments was the first to use the printi
technology in India, even though it has be
employed for international brands such as G
Goose and Moet Hennes

Radico, with leading brands such asP81 whisky
and Contessa r um, IS
company, with annualizedsolumes of about
17 mio cases, but way behind the industry lea
Uni t ed Swoicasest sb6 75

Magic Moments is touted as one of the ssstul
brand introductions in the domestic spir
industry, with he brand expected to mop
1.4mio cases in FY09, up frommio cases in the
previous year.(ET 30 April 08)
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In vino veritas: Zampa to take on
UBOGs Zinzi

Vijay Mal | yalusnesk willl face
serious competition from his oftiene blueeyed
boy Deepak Roy, who famously parted ways
few years ago to set up his own vineyard and w
business.

Just when UB announced its arrival with Zir
brand of wines, Deepak Roy broughs [Zampa
wine from Valke de \n, his 35acre vineyard on
the periphery of Nashik.

Mr. Roy, who is now heading the Kishore &lbria
group company which p
whisky, has authored many successful sf
brands, thed s t bei ngeeliabebHe y
has investedJSD 3.75mio in the vineyard anc
the press and plans to add another 100 ;
vineyard to the existing 35 asre

The UB Group has in its fold the Frencl
champagne company BouMeadubay. Mr.Roy
plans to sell 25,000ases in thegery first year and
hopes to cross d0,000cases mark in three year
His portfolio boasts of Zampa white of Chen
Blanc, Zampa Red of Shiraz, sparklingeowine,
sparkling red wine of Caberneta®vignon, etc.
Prices range fronrNR 600-650. (ET 09 May 08)

Liquor sales dip 29% in Karnataka

Legitimate liquor sales in electidsound
Karnataka have hit a dry patch during what
normally a bountiful time of the year for the trad

The strict rules that govern the rup to polls and
higher prices broughon by higher taxes ar
among the factors that have resulted in sales
volume in April nosediving 29% compared to thi
average of recent months.

While a change in the duty regime from April
dampened market sentiment, the exc
department has beerpisted in implementing
Election Commission diktatET 09 May 08)

SABMiller to invest USD 500 mio

UK-based beer manufacturer SABMiller plans
more than double its capacity in India in the n
five years with an investment of arour
USD 500 mio.

The companywhich marke$ and produce beer
brands such as Foster, Royal Challenge

Haywards is gearing up its capacity to meet
growing demand of beer in India, SABMille
India  Director, Corporate Affairs an
CommunicationMr. Sundeegumar said.

SABMiller has 10 facilites in India with
production capacity of around Bdio cases pel
annum, which is exmted to be around 10%io
cases pa by the end of 20E&hdhas no plans tc
set up any Greenfield mafacturing unit in the
country,he said.

SABMiller has around 36%hare in the domesti
beer market and is the second largest beer m
in the country(ET 07 May 08)

Champagne Indage acquires
Australian winery VineCrest

Wine maker Champagne Indage said it |
acquired Australia's VineCrest through
overseas subsidiary.

"This is the company's third Australia
acquisition and will facilitate CIL (Ausalia) to
base its operations in the wigeowing region of
Barossa'a press release issued said.

VineCrest, situated in Barossa Valley, is a hig
rated boutique winery and vineyard in Sol
Autralia, the release said. Earlier, Champag
Indage had eguired Thachi wines and Loxto
winery, both in Australia(ET 17 May 08
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Spanish winemaker Torres to
expand in India

Spaindés |l eading wine
increase its presence in India. Torres came
India in 2001 and established a diaition joint
venture, TT&G Trading, with Gautam Thapar a
two other Indian firms.

It sells around 5,000ases to premier hotels |
India, at a growth rate of 25% a year. Tor
produces red, white, sparkling and dessert wi
ranging from single vineyrd to massnarket
brands.(FNB 09 May 08)

SABMiller launches Indian beer to
take on Kingfisher

Not long ago, a top SABMiller official quippe:
that his biggest headache in India was fight
Kingfisher. At i s o]
remarked.

Now, SABMiller is revisiting the strategy to tak
on brand Kingfisher | ndi ads top
and the flagship beer of Vijay Mallylad United
Breweries (UB). The result: a new, authen
Indian beer appropriately named Indus Pride i
pitched against Kinfgsherin the mainstream lage
market.

And if sources are to be believed, this could w
be the biggest brand launch till date in t
domestic brewing industry. The reason: af
spendingUSD 137.5miot o buy out
investing heavily in proppip up the internationa
brand, Castle, SABMiller is still struggling t
fight Kingfisheraos q
espeally in terms of brand recall.

UBO s | ager portfolio
Kalyani Black Label, Sandpiper and UB Expo
reportedly dpleted around 3fioc as e s .
lager volume is estimated at BBo cases, with
SABMiller, through Royal Challenge anc
Fost ersdlisg some 145 mio cases.
(ET 07 May 08)

UB, Heineken discuss new beer
agreement

India's top beemmaker, United Breweries Ltd
hopes to draw up a new joint venture agreemn
with Heineken, a company official said, to prote
its position in an increasingly competitive marke

The Dutch brewer apired 37.5%of United
Breweries, which mas Kingfishe beer,
following USD 15 bio takeover with Carlsberg o
the Indian brewer's erstwhile partner, Scottish
Newcastle (S&N). Under the purchase agreem
Heineken took over S&N's operations in Brita
Finland and Portugal as well as India.

But Heineken,in a joint venture with Fraser &
Neave, also has a stake in Singapore's A
Pacific Breweries, which is stepping up
presence in India and whose flagship is Ti
beer.

United Breweries, which has more than half
India's fastexpanding beer markehas filed a
petition in a court in Mumbai to prevent Heinek
from enforcing any of the special rights a
privileges it has inherited(ET 09 May 08)

USL spirits seton W&M local
bottling

Vijay Mallya-led United Spirits Ltd is expected t
go in for lccal bottling of Whyte & Mackay
Scotch whisky, taking it to the value Scot
business in India. Currently, Whyte & Macka
brand is bottled in origin in Scotland and pric
premium alongside Johnnie Walker Blackhbel
and Chivas Regal in India.

The industryobservers have been arguing tt
India could emerge as one of the biggest mar
for Scotland's main industry omhe back of
consumer upgradingfrom topend domestic
whiskies to vale and standard Scotch whiskies.
(ET 21 May 08
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PepsiCo to enter vegetable juice
market

Cola major PepsiCo India is looking at launchi
vegetablebased drinks in the market. TH
USD 300mio juice and juicebased drinks marke
is currently dominated by homegrown bevere
major Dabur which has a range of ifrueggie
juices and veggie juices under the Real and A
brands with 50% market share.

The company official refused to divulge the n¢
flavors it was planning to launch in the frui
veggie juices segmen{FNB 05 April 08)

Balan Natural unveils Jossh

Balan Natural Foods has launched a pulpy ora
drink and another orange variant under the br
name Jossh. Priced at INRR, Jossh is available
in 330ml PET bottles. The company has als
launched a premium varianpomegranate necte
with rich fibre - priced at INR30.

With revenues of USIB.25mio, Balan Natural
Foods hopes to reach USD 25 mio in three ye
and have a pan India presence. The comg
supplies to airlines like Jet, Kingfisher and (
Air. Airlines contribute to about 10% of revess,
while exports to countries such as Singapore, N
Zealand and Australia account for 5¢
(FNB 26 Apr 08)

Galla Foods launches mango
beverage GTM nectar

Galla Foods, the premier exporter of tropical fr
purees, concentrates and fréshts, has launchec
"GallaThick Mango" (GTM) nectar, a fruit
beverage targeting the mango loving consumer

Gallat

foods

"GTM nectar's unique formulation brings
wholesome, hathy taste of the most lusciou
mangoes with the highest fruit pulp content
25% in the category, as compared to 25% offe
by other nectar brands and even lesser f
content of 10% for the fruit drink category
Ramachandrdl Galla, Chairman of theompany
said. (ET 07 May 08)

Sabols to roll out sprint

After having a strong presence in the packa
drinking water business, Sabols is now set
expand its product range. The company rece
introduced a mango drink.

Sabols is now planning to rolubtwo more fruit
juices, orange and pineapple, and a carborg
drink 'Sprint’. The fruit juices are expected to
launched in July and Sprint by eddne.

Babji Mokada, director, Sabols Foods India R
Ltd, saidthe company was also exploring avent
to introduce tea, cookies and biscuit and hea
food mix. "Foray into such ventures is still in
conceptual stage. The produt#velopment tean
is working aggressively to launch at least fc
new products by the end of the vyear
(FNB 26 Apr-09 May 08)
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Coke introducing more desi flavors

Soft drink major Coca Cola has been spicing
its drinks with desi flavors, terally. While masala
was the flavor of the season last summer, it is
king of fruits this year.

The company is currently testarketing a Maaze
variant ‘aam panna' in Uttar Pradesh. Indug
sources say Coke also tesarketed 'masale
Limca in variants like jaljeera, mint and ginger i
and around Delhi last year.

Indian consmers drink 12®iolitres  of
beverages. However, the share of the ready
drink packaged beverages is only 4% of tf

Coke has also brought in some packag
innovation ly recently introducing the 1.4B6re

pack for its offerings. Consumers have thptian

of the 600ml PET bottle- a sort of 'orthe-go’

pack for one or two people. On the other enc
the large 2itre pack catering to large
celebrations.(FNB 10 May 08

New Tropicana Twister in returnable
glass bottles

Soft drink companies seem tge adopting new
marketing strategies to tap -timemove
consumers by offering products that are han
easily available and more affordable.

PepsiCo has launched a new flavor of
Tropicana Twister drink, which will be introduce
in returnable glass bites (RGB).

The new bottle version is priced MR 12 for
250ml. The Apple Rush flavor will be initially
sold in select marketsf southern and wester
India. (FNB 17 May 08)

Mango moves into luxury zone

Beverage companies, pulp manufacture
exportes, bigger retail houses and even logis
companies are pitching in to make mga more
happening this season.

Galla Food, which recently launched man
nectar for the domestic market, is pitching it a
6healthy indul gencebd

changed the formulation of Slice, is pegging it
Afa solid product bac
seri ous contender to t

Rasna is betting on specialized mango flavors
Alphonso and green mango while Coke has &
introduced a new commercial fédaaza, which
identifies the mango drink with the ialdence of
consuming the fruit.

Mango has the largest share in the packaged
drink market with about 70% and about 25%
the packaged fruit juices category. Man
variants are growing by 130% evey year in the
USD375mio fruit beverage market, says a
industry expert.

According to Dhirendra Singh of Manpasa
Agro Foods, which sells Mango Sip, the marl
for mango drinks is likely to grow at the san
pace, or even faster, for the next 10 ye@thers
like Dabur are bullish on mangoes barte not
doing anything special this season
(ET 16 May 09

Keep cool

Tops has introduced the green mango dril
Mango Panna. It is claimed to be an effect
remedy for heat exhatisn and heat stroke an
claims to prevent the excessive loss soidium
chloride and iron during summer. The product
priced at INR85 for a 700ml bottle.
(HBL 24 Apr 08)
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Tata Tea to launch Darjeeling tea

Tata Tea, the manufacer and distributor of tea
will launch branded Darjeeling packet tea né¢
year to take on compgbn, a company official
said.

Tata Tea had recently withdrawn Ceylon a
Nilgiris branded orthodox tea due to po
response from the market. The brandere
launched in south India.

On an annual basis, Tata Tea has piped Hindu
Unilever in terms of volume market share frg
April 2007 to Fel2008, Tata Tea Executiv
Director (Marketing) Sangeeta Talwar sai

(ET 27 Mar 08)

Assam Co to launch 4 tea brands

Assam Company Ltd proposes to launch f¢
varieties of branded tea, according to comps
sources. "We are +entering the packet te
business with Jumbo and Cheetah (regular)
well as Assam Gold and First Gold (premium
according to Mr. Abhay Chowdhry, Director
(Finance) & CFO of the company.

The company proposes to diversify into arome
and medicinal varieties of herbal plants to be u
as flavoring agent in tea and other culing
preparations.

(Continued in next column)

Assam Co (Cont 6d)
Assam Company runs 18a estates covering
more than 13,50Bectares in Assam and produce
about 16mio kg of tea annually. The tea busines
accounts for more than 96% of the company
revenugUSD 37.4mio in 2006).
(HBL 11 Apr 08)

Good demand for CTCs in N. Indian
auctions

The new season CTC teas in North Indi
auctions met with good demand and fetch
significantly higher prices than those of th
previous seasons, according to J. Thomas
Company Pvt Ltd, the tea auctioneers.

= =

Tea varieties and their prices:

Tea variety Prices
Good Dooars 95110
Medium Dooars 80-90
Good Assam Broker 100120
Fannings 100-107
Dusts 104110

Packets were mostly quiet while there was stro
inquiry from local and internal buyer&@rthodox
varieties sold readily at levels similar to last ye
while smaller brokens fetched considerably hig
prices.

- M

The CIS and the West Asia shippers offered go
support with some inquiry from North Indiar
buyers for bolder varieties. Local buyers we
active for smaller brokens and fanning$here
was no Darjeeling sale this week due to paucity
offerings.(HBL 13 Apr 08)

pl
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Barista to introduce international
coffee blends

The Barista Coffee Company has unveiled pl:
to introduce international coffee bl from
Gautemala, Peru and #ain India in the nexi
quarter.

The company recently annazed price reductior
of about 22%on coffee at all Barista Espress
Bars, besides launching three international bler

It is aimed at promoting international coffe
blends through 40 Barista stores in Mumb
Delhi and Bangalore. With the move, i
company also hopes to expand the number
Barista Espresso Bars on an average rate of tw
three per month as well

(ETFoodProcessingll Apr 08)

Lower supplies lead to coffee export
slump by 12%

Il ndi ads cof fee expor
0.22miotons during the financial ye&nded
March 31 due to lower supplies, a senior offic
of the Coffee Board said. The board, howeV
met the projected target of 0.21fio tons

According to the board's data, Robusta exp
slumped by 21.77% to O.Ifhiotons while
Arabica exports were down by 8.04%
46,685tons during the fiscal. Export of insta
coffee rose to 69,24ibns from 64,984ons the
previous year, it said.

Category 200708 200607
(tons) (tons)
Coffee Export 0.224 mio| 0.254 mio
Coffee Export 0.21mio 0.22 mio
target
Robusta Exports 0.11 mio| 0.138 mio
Arabica 46,685 50,766
Instant Coffee 69,247 64,984

(Continued in next column)

Lower supplies( Cont 6d)

Exports to Italy topped followed by those 1
Russia, Germany and Belgium. India shipped o
16,000tons of coffee to Italy, 7,49®ns to Russia
and 5,8630ns to Germany. Meanwhile, tots
exports in value terms stood at USR3.7mio, it
added.

The exportarget was kept lower at 0.21 ntmns
for 200708 against 0.2tniotons the previous
year due to the revised production estimate,
said, adding that the coffee output forecast V
brought down to 0.2fnio tons due to unseason
rains.

In the domestianarket, Robusta prices stood
INR 4,150 per 5&g against INR5,100 per 5&g
the last month. Arabica rates fell to INFOOO per
50kg from INR 2,500 per 5&g. (ET 31 Mar 08)

Indian Coffee Exports Raise 4.6%

The countryos cof f e
during the first four months of 2008 on high
arrivals of new season crops and good exf
demand from European countries.

Total exports were 92,136ns during Ja\pril
compared with 88,105 tons in the yeayo period.
Exports of Arabica crops rose 27.2%
24,074tons during the period, while Robus
exports fell 1.8% to 45,354ns.

India exports coffee mainly to Italy, Germany a
Russia. Italy accounts for about %5of the
country's coffee exports, followed by the Russ
Federation and Germany with 8.5% and 7.]
respectively.(AW 05 May 08)
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Barista plans to invest USD 8 mio
for 80 outlets

In tune with its plan to increase the total numl
of outlets to 300 inthe current fiscal, Barist:
Coffee will open 8ew stores in the countr
with an investment of around USDmio.

Barista Coffee's Chief Executive Office
ParthaDattagupta said. Barista has arou
2060utlets, including 17 in the overseas markel

The company, which is focusing on openi
stores in the domestic market, is following thi
models for this purpose: the corporate ones|
which it opens outlets areas near offices, the-hi
street area of gh footfalls such as malls an
shopping complexes and compamyned
exclusive stores(PTI 27 Apr 08)

Coffee exports set to drop, courtesy
unseasonal rain

Speciality and value added coffee exports fr
India are likely to fall this crop year (20@B)
owing to unseasonal rains which lashed cof
growing districts of Karnataka twice once in
February and the second time early this March.

Speciality and value added coffee from India ar
mainly exported to a few European countries ali
the US.

During the firstsix months of the coffee crop ye:
200708 (Oct 07 to Mar 08), exports of spedial
and value added coffees staaid31,933 tos.

(Continued in next column)

Coffee exports set to drop, courtesy
unseasonalrain( Cont 6d)

Indian Coffee Exports

Roast Coffee seeds |
Rost and ground coffee |
Instant Coffee
Moonsooned Roubsta
RobugtaKappi Royale
Moonsooned Basanally

Moonsooned Malabar
Mysorenuggets EB

0 10000 20000 30000

Exportsin tons

According to Coffee Board data, as on March 2
exports of Mysore nuggetsB stood at 28%ns
(valued atUSD 0.92mio), Monsooned Malaba
AA - 2,822tons USD 8.18 mi9, Monsooned
Basanallyi 509tons (INR 5.08 crorg¢, Robusta

Kaapi Royale i 910tons (USD 2.34mio),
Monsooned Robusta AA 1 671tons
(USD 1.43mio), instant coffee - 26,603tons

(USD 65.9 mig, roast and ground coffee 108
tons (USD 0.28 mio), roast coffee seed$8 tors
(USD 0.11 mi9.

Robusta coffee harvest and the drying proc
have taken a hibecause of the raiburing the
first-six months of the coffee crop year 2009
(Oct 07 to Mar 08), exports of specialty and va
stood

added coffees at

(BS 29 Mar 08)

31,988s.
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McDonald's comes to Chennai

Global fast food chain McDonald's launched
first Chennai outlet at Ascendas IT Park, off t
city's IT corridor. McDonald's has come |
Chennai, almost 11 years after it opened its f
outlet in Delhi.

This is in line with the company's expansion ple
in the south. By the end of the year, it plans
open one more in Chennai. A total of
restaurants are planned in the region over tw
three years(FNB 05 April 08)

lllycafe enters India, ties up with
Narangs

Premium coffee brand illycafe has announced
entry into India by partnering the Narang group
master franchisee for setting up a new luxury ¢
chain throughout the country. This partnersl
will enable us to open five 'esgsamente illy'
cafes in a year, lllycafe Chairman Andiég

iy

said.

Espressamente illy is a project launched
lllycafe in 2003 for expanding its base globall
and has, till now, opened over 17&fes in over
30 countries.

The company has plans to open its fi
espressamente illy at Bangalore airport and
going to open its flagship outlet in Mumbai in ti
next four months(FNB 05 Apr 08)

Future picks up 70% stoke in Godrej
Aadhaar

Kishore Biyani's Future group has picked up 7(
stake in Godrej Aadhaar, which provides ag
services in rural areas, besides retailing.

The venture gets the Future group entry into
towns, beyond its existing retail network of §
towns. The venture would Iso develop a
commodities and agsupply chain which woulo
serve as a dependable channel for the sale of
produce, Balram Yadav, CEO, Godrej Agrov
Ltd. (FNB 05 Apr 08)

Speciality coffee supplier plans cafe
chain

J Rodrigues Coffee, a familyn coffee plantation
company, is the latest among growers to move
the value chain by setting up a cafe in Bangalot

According to Marvin Rodrigues, M D,
JRodrigues Coffee, it produced®out275-300t of
coffee annually and exports nearly 60% of
production.

The company in February opened its first ¢
OFl avad on D 6 das & zdataile®
business plan to open 20 cafes in 18 to 24 mo
in Bangalore, Mangalore and Mysorié.is also
exploring retail of roasted and ground -coff
(beans and poder) through the cafes
(BS 17 Apr 08)

Bharti launches Easy Day retail
stores

The Bharti group has made a low key entry i
the retail sector by opening three neighborhc
format stores in Ludhiana.

Spread over 2508000 sqft and stocked with
most daily used items, they do not refer to W
Mart anywhere. Instead they are call
"EasyDay". (Continued on next page)
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Bharti launches EasyDay ( Co n't

So for now, the partnership between Bharti &
Wal-Mart appears to be restrct to the wholesalg
cash & carry format. The stores will offer a wi
assortment of products including processed fo
bakery and dairy products, meat & poultry a
fresh produce(FNB 19 Apr 08)

German baby food maker to enter
India in a big way

Germany-based Humana Milchunion eG, one
the largest baby food products and therape
multivitamins manufacturers will soon foray ini
India and neighboring markets in a big way.

Apfelbrel Humana

Humana plas to open over 200 multivitamin ar
baby food stores within-3 years in India, in a J\
with the Mumbai based drug manufacturg
Khandelwal Laboratories and consumer produ
exporter Magna industries (MaghaLabs).

The joint venture has signed a MoUtivHumana
and plans to make India a hub for its foray if
Asi an and West Asi an
government brings in rules to market multivitar
products as ovethe-counter (OTC) products, ou
stores could offer many revolutionary vitam
produd s t o Il ndi an C
Sanjee\Khandelwal CMD of K-Lab.

(FNB 12 Apr 08)

VITS opens sweet something

VITS, the luxury chain of business hotels, h
opened a gourmet pastry shop called 'Sw
Something' atits property in Andheri, to servg
premium gality bakery products.

It offers a matchless quality of pastries, mous
tiramisu, brownies, cookies, cakes, and choco
treats that any age group will relish. It will alg
serve hot and cold beverages. Lotus Resort
new chain of waterfrontresorts from Kamat
Hotels India Limited (KHIL), recently announce
the opening of a new property at Aronda, n
Goa. (FNB 12 Apr 08)

Go India to launch Go India Express

PDK Shenaz Hotels Pvt Ltd, a Kolkatased
hospitality company with restaurants imdla and
Singapore, plans to come up with a chain of f
food outlets across India and Singapore to
readyto-eat chilled Indian foods.

"The group plans to have three to four outlets
Kolkata, by the end of this year. Our ne
destinations will beHyderabad andBangalore
We also plan to move our head office to either
these two cities, in order to commission plants
produce chilled food on a large scdle Nitin
Kohli, Director, PDK Shenaz Hotels Pvt Ltd said

The company also plans to promoand retail
chilled food later on. "The food will be 969
cooked with no additive§.he restaurant food will
have a shelfife of 24 hours, while the retaile
food will have a much longer shelf life,” adc
Kohli. (FNB 12 Apr 08)
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Vishal Retail to rope in kiranas to
take on biggies

Vishal Retail is rolling out a mega plan to tu
existing kirana stores into their franchisees.

"This partnership will help kiranas survive tf
onslaught of organized retail as it will enhan
their competitiveness. Kirana sés can avail of
the benefits on account of the economies of sc
a key advantage for big retailers," says Vis
Retail CMD, RCAgarwal.

As per the plan, Vishal Retail will complete!
take over the supply chain of kirana stores
provide them with tehnology, new practices
visual merchandising skill and speci
promotional schemes on offer in the compar
hypermarket Vishal Mega Mart.

A relatively small Vishal Retail plans to leveray
this army of kirana stores to take on the might
the likes of Reliance, Future, Bhariart and
Subhiksha.(FNB 12 Apr 08)

Domino's Pizza plans USD 17.5 mio
expansion

The Domino's Pizza delivery man will b
knocking on more doors of fast food lovers
towns such as Panipat, Patiaala, Kamal |

Mysore.
Vo
\"

The pizza chain is spending USD.5mio to

increase presence in another 1l new cities.
The chain expects thave 250utlets by the enc
of the year, against the existing 185. The fast f{
chain is currently present in 8ties.

(Continued in next column)

Food Service & Retailing

Domino'"s Pizza (Co
According to Mr Dev Amritesh, Vic®resident,
Mar keti ng, Do mi ne fecenthf
launched a value deal. A fun meal is for four tl
works out to a INRI5 singleserve pizza. The
chain is also likely to spend USD25mio on
selling the new Sicilian Wheat Treat Pizz
Domino's has recorded a growth of 55%
revenueso.

(HBL 09 Apr 08)

American Dry Fruit sets up online
stores

American Dry Fruit Stores, owned by Mumba
based MH Foods launched 'online stores' thro
the company's specially designed websg
www.adfs.in. The company also introduced
premium quality dry frits in PET containers in
order to give prolonged shelf life with san
freshness.

The PET jar will have new varieties of roaste
and salted cashewuts, pistachio and migry
fruits in polypack containers. The #aght
containers have shelf life of nimaonths and are
available in three sizes of 1¢5100g and 50g.

The third generation of the Thakkars have
only maintained the quality standard but a
added a variety of dry fruits mithais, dry frui
chocolate, sugar free sweets and chocole
bakery products and milk masala.

(FNB 12 Apr 098
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Reliance Retail may tie up with 4
food MNCs

In a bid to capture the potential market f
premium food, Reliance Retail is in advanc
talks for alliances with at least four foreign foc
companies- fresh fuit and vegetable supplier
Dole and Chiquita, both based in the US and
retailers Sadi of Brazil and Doux of France.

Reliance
RETAIL

/‘

g

The flurry of likely deals indicates that Relian
Retail is still quite focused on its fruit an
vegetable business, despitaifical controversies
stalling its spread in certain states.

It's not ckar yet if the partnshipswill get into
productio in India. If they do, it willmean a new
venture for Reliance Retail, which has so
limited itself to retailing only.

Besices getting access to the premium quality
fruit, vegetables, juice and flowers, Relian
Retail's tieup with these foreign companiesll
also give the company access gmcesses an(
technology (ET 22 May 08)

Low prices, combo-offers to woo
retail customers

In the backdrop of high inflation and global foc
shortage forcing the likes of Wlart to consider
rationing of food products in the US, Indian ret
chains are trying to maintainipes of agricultural
products & the base levels and ar@ooing
consumers with combo offers.

Modern retail stores maintain that there is
shortage of food andga products and have
denied any kind of panic situation amon
consumers or traders.

Says B/ Ram Kumar, VP, food and agri reta
Spencer's Retail;Since volumes are still low
from the modern retail point of view, sourcing
not a problem. However, once the growth
modern retail picks up a few years down the i
it could be a difficult situation”

Modern retail is small in comparison to ti
overall volumes. lIts contribution is a miniscu
4% to the overall retail setp, of which food and
agri form 560%. It is, however, believed th:
retail chains may be sacrificing margins to so
extent to maintain the price line.

According to  Mr. R Subrananian, MD,

Subhiksha, "Prices have gone through the roof
such a scenario, we would like to offer custom
lowest prices to relieve their pain. It also fits w
our brand promotionline of offering lowest
prices.

Modern retail chains either purchdsed and agri
products from mandis or directly from farmers.

Those, such as Reliance, which market prodt
under the USP of freshness, have aupewith
150200 farmers per collection centre across
15states. Anofficial said that a majority of its
staples are sourced from mandis, while aro
65% of its vegetables and fruits are sour(
directly from farmers(FNB 17 May 08
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