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The Indian sub-continent is now experiencing a scorching summer with day temperatures reaching 

45°C. In fact, the India Meteorological Department (IMD) has followed up on its April 16 forecast of a 

near normal monsoon at 99% of the Long Period Average (model error of +/- 5%) by an early monsoon 

arrival forecast. A normal monsoon forecast this year, coupled with its timely arrival, would provide 

much needed relief to the vast majority of farmers, who are eagerly looking at the skies.  
 

On its part, the government too is likely to heave a sigh of relief in an otherwise uneasy phase, with 

inflation touching 7.83% for the week ended May 3 against 7.61% a week earlier.  
 

The wheat situation is also under control, with adequate stocks in the government kitty. Further, the 

latest government steps to increase supplies through imports of vegetable oils and pulses will have a 

softening impact on prices, as imported vegetable oils are expected to arrive on Indian shores at end 

May. 
 

As the country's growing middle class drives growth of 9% a year, India still faces challenges in 

transport, distribution and infrastructure, as well as swathes of red tape. Food industry executives from 

around the world travelled to the Indian city of Mumbai for the Food Forum India 2008. A message 

from India's food industry rang out loud and clear: this is a country with a huge potential in food sector. 

The heady atmosphere even led one top retail executive to claim that India could act as a "trailblazer" 

for the global food industry. The promise of food retailing in India is tangible; the sector is valued at 

USD 350 bio and growing in high double-digits each year. 

A big debate in India continues to be the likely achievable growth rate. The Prime Minister, 

Mr. Manmohan Singh, said that the Indian economy is on a trajectory which can keep growing at 8-9% 

annually. Controlling inflation is the prime concern for the government and it is hopeful that inflation 

will be moderated in 8-10 weeks time. 

Speaking about new launches in the food & beverage industry, it is worth mentioning that major food & 

beverage players are pitching the king of fruits, mango, as an indulgence, in an attempt to attract a wide 

range of consumers. Gatiôs Gati Mango Mania, Gallaôs GTM nectar and Topsô Mango Panna are some 

of the mango flavors which occupy the fruit and drinks market. Currently, Coke has also introduced a 

new commercial for Maaza, a mango-based drink. Along with all these excitements, UB announced its 

arrival with its Zinzi brand of wines.  

Moreover, Beam Global Spirits & Wine, Inc has also introduced whisky DYC. Another noticeable fact 

is that Champagne Indage has acquired Australian winery VineCrest. Shaw Wallace plans to have tie-

ups with French Bordeaux range of Cordier wines, Italian wines from GIV, Californian Arbor Mist (the 

worldôs largest selling fruit wine) and Paul Masson (the worldôs largest selling carafe wine) 

Indian Scientists have recovered astaxanthin, an antioxidant from prawn waste which may be used as a 

dietary health supplement. Indian researchers suggest that the production of stable, cross-linked 

hydrogels could be possible from the well-known Indian herbal genipin. Another new product that may 

be of interest is Avesthagenôs Teester, a bioactive ingredient, introduced through its subsidiary company 

Avesta Good Earth Foods Pvt Ltd. 

We have reported in this issue some acquisitions in the food and beverage arena and look forward to 

bringing you further exciting news every two months. 
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 Revised MMA scheme to help 
increase farm production 
 
The Centre is likely to allot USD 1375 mio for 

implementation of the Revised Macro 

Management of Agriculture (MMA) scheme 

during the 11th Five-Year-Plan. The revised 

MMA would help increase the agricultural 

production and productivity by reducing yield 

gaps towards ensuring food security and 

increasing farmers' income. 

 

The Revised MMA comprises 11 sub-schemes 

relating to crop production and natural resource 

management, it is learnt. The Revised MMA 

scheme would dovetail with other major 

initiatives like National Food Security Mission 

(NFSM), Rashtriya Krishi Vikas Yojana (RKVY) 

and address the concerns of states with the aim to 

complement and supplement the states' efforts to 

increase agricultural production and productivity 

by reducing yield gaps towards ensuring food 

security and increasing farmers' income.  

(FNB 31 May 08)  

 
17 Agri & Horticulture products 
given GI protection 
 

India has received registration of Geographical 

Indications (GIs) of 17 agricultural and 

horticultural products under the Geographical 

Indications of Goods (Registration and 

Protection) Act, 1999, during 2003-2008. 

 

According to the Union Ministry of commerce & 

industry report, products like Darjeeling Tea 

(word & logo), Coorg Orange, Kangra Tea, 

Nanjanagud Banana, Mysore Sandalwood Oil, 

Mysore Betel leaf, Mysore Jasmine, Udupi 

Jasmine, Hadagali Jasmine, Navara Rice, 

Palakkadan Matta Rice, Malabar Pepper, 

Allahabad Surkha, Monsooned Malabar Arabica 

Coffee, Monsooned Malabar Robusta Coffee, 

Alleppey Green Cardamom and Coorg Green 

Cardamom have been registered under GI Act, 

1999. 

(Continued in next column) 

17 Agri & Horticulture products 
(Contôd) 
 

The total number of GI products registered in the 

country now stands at 61.  (FNB 05 Apr 08) 

 

The Geographical Indications of Goods 

(Registration and Protection) Act, 1999, was 

brought into force on September 15, 2003. The 

registration is done by the Geographical 

Indications Registry at Chennai. 

 

No India entry for PFA-flouting 
foods  
 

Imported food products such as Kraft cheese 

spread, Hershey's syrup and Pringles, potato chips 

may soon vanish from Indian supermarkets, local 

retail stores and high-end malls. 

 

The government has decided to crack down on 

imported foods products which flout Prevention 

of Food Adulteration Act (PFA) guidelines, such 

as not declaring vegetarian and non-vegetarian 

symbols on labels, putting expiry and 'best before' 

dates in foreign languages, absence of batch 

numbers for identification, labeling of MRPs 

through paste-on stickers that are prohibited, and 

absence of importerôs names, all of which are 

mandatory under PFA. 

 

A number of leading domestic food companies 

want the strict PFA guidelines to be implemented. 

Said Gujarat Co-operative Milk Marketing 

Federation (GCMMF) chief GM RS Sodhi: 

''When we export to other countries, we comply 

with all guidelines specific to that country, 

including formulating new packs and labels in 

local languages. The reverse is not happening".  

 

Added Indian confectionery manufacturers 

association veep and Perfetti India legal head 

Harsh Arora: "There is a good quantity of 

confectionery that is not complying with Indian 

laws and this denies organized players a level 

playing field".  (ET 17 Apr 08) 
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 Content list soon on fast food 
packets 
 

Union health Minister Mr. Anbumani Ramadoss 

said the government would soon make it 

mandatory for companies manufacturing fast food 

to display their nutrient contents on the packets. 

The minister also appealed to celebrities not to 

endorse junk food on television.  

 

Identifying alcohol, tobacco and junk food as 

causes for a majority of lifestyle diseases, he said 

though the government could pass legislation to 

control the use of the first two, it was not possible 

to regulate consumption of junk food.               

(FNB 19 Apr 08) 
 

Centre plans 30 mega food-parks 
pan-India 
 
The government plans to establish 30 mega food-

parks in different parts of the country through the 

public-private partnership (PPP)-route and special 

purpose vehicle modes, a Central Government 

Minister said.  

 

"We are going to give a grant of USD 12.5 mio 

per park. The cost of establishing each park would 

vary between USD 25- 37.5 mio", Minister of 

State for Food Processing, Subodh Kant Sahai 

said.  

 

The food-parks will create an integrated value 

chain from the farm gate to the consumer and will 

envisage complete backward and forward 

linkages along with common processing facilities, 

he said.  

 

The government would also set up abattoirs and 

dairies and will give a grant of USD 3.75 mio per 

abattoir and USD 2.5 mio per dairy, he said. The 

government would establish 50 cold chain 

networks, including refrigerated vans all over the 

country, Sahai said.  (ET 07 May 08) 

 

 

 

Top Indian brands to figure at 
London wine fair 
 
Top Indian wine brands will showcase their 

products at the London International Wine Fair 

(LIWF), to be held on 21 and 22 May. This comes 

at a time when industry experts see India 

emerging as one of the largest wine producers in 

the world by 2058.  

 

Some of the Indian brands to be showcased at the 

fair, considered the single most important event in 

the world wine calendar, are Marquise De 

Pompadour, Tiger Hill, Indage Reserve, Chantilli, 

Riviera, Ivy and Omar Khayyam.  

 

The brands are produced mainly in Maharashtra, 

by Champagne Indage, which enjoys 75% of 

market share in India. It also exports wine to 

69 countries, as per the firm.  

 

LIFW brings together importers, merchants, 

producers, agents, restaurateurs, wholesalers, 

sommeliers, and wine makers from across the 

globe under one roof. The event offers visitors an 

opportunity to meet with over 1,300 exhibitors 

from every major wine producing country and 

taste their wines.  

 

In an analysis of the state of the wine industry in 

the next 50 years, titled 'The Future of Wine', 

leading wine merchants Berry Brothers and Rudd 

said ambitious Indians turning to fine wine as a 

mark of social standing will drive Indian wine 

industry to new heights.  (ET 18 May 08)   
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 Processed food sector to attract 
USD 23,750 mio 
 

The Indian processed food industry, which 

constitutes just 1.3% of total agricultural products, 

will see investments of over USD 23,750 mio in 

the next three years, says a report.  

 

"Investments to the tune of USD 23.5 bio in the 

food processing sector over the next three years is 

in the pipeline," said the report, India Food Report 

2008, which was released at the Food Forum 

India in Mumbai. This is just the right time for 

global firms to invest in the food processing 

sector, especially when the government seems 

eager to boost rural and farm incomes, it added.  

 

"The total market for food in India, estimated at 

over INR 200,000 mio, accounts for about two-

thirds of the total Indian retail market. Less than 

1% of this segment is organized," the report said.  

 

Food segment that contributes about 13% of the 

total organized retail pie offers huge scope for 

investment. Nearly 80% of agricultural products 

in the developed countries get processed and 

packaged. However, it was just 1.3% in India, the 

report said.  (FNB 10 May 08) 

 

Rupee declines 
 
The rupee fell slightly against the dollar on 20

th 

May on demand from importers as well as short-

covering by banks. The domestic currency opened 

at 42.63/65 and touched an intra day low of 

42.75/76. It closed at 42.61/ 42.47 62, against 19
th
 

close at 42.51/52.  

 

The rupee touched its intra-day low as banks 

bought dollars to cover their positions. "The rupee 

is likely to remain range-bound. There may be 

dollar-selling seen at 42.75 as it is a good level to 

sell", said a dealer at a private bank. In the 

forward premia market, the 6 month closed at 

1.50% (1.18%) and the 12-month ended at 1.17% 

(0.99%).  (HBL  21 May 08) 

 

Early seen easing monsoon and 
inflation Pressures  
  

Never in the past has the nation's focused so much 

on monsoon forecast and weekly inflation figures 

as we are now witnessing. The government has 

been on tender-hooks for almost six weeks now, 

with successive weekly inflation numbers 

marching northwards. This is even as the 

monsoon front, the forecast has been assuring. 

 

Ahead of the general elections in the coming year, 

the government has taken a series of measures, 

including curbs on rice exports, duty free imports 

of crude vegetable oils, cut in steel and cement 

prices, etc., to tame inflation. The following chart 

reflects WPI movement (base year 1993-94). 

 
As the inflation continues to soar, we can expect 

government to continue with its stern measures to 

tame inflation. The states are also being asked to 

meticulously enforce stock control orders on 

essential goods.  

 

In this situation and until the government is fully 

convinced about the availability of stocks and 

satisfactory kharif production prospects, export 

curbs on rice, veg-oils and pulses will not be 

eased in the near future. Nevertheless it is 

heartening to hear that the monsoon is on course 

and is likely to hit the coastal regions of southern 

parts three days ahead of schedule.  

(CL 22 May 08)  
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Oceanic Edibles to set up food 
processing units  
 
Oceanic Edibles International Ltd, part of the 

Chennai-based shrimp hatcheries major Oceana 

Group, is setting up a full-fledged marine food 

products, vegetables and fruits processing plant 

and aseptic packaging unit at an investment outlay 

of USD 22.5 mio.  

 

The proposed processing plant will have two units 

at the companyôs existing shrimp hatcheries 

facility (to process marine foods and vegetables 

and fruits) with an overall 3.5 tons/hour capacity.  

 

The processing plant and the retail plans together 

will involve an investment of USD 13.75 mio. 

That apart, Oceanic Edibles also plans to put up a 

facility to culture other species of fishes including 

seabass, cuttle and squid. (HBL  18 Apr 08) 

 

Indians scientist turns prawn waste 
into health food 
 
The all pervading stench from waste at a seafood 

market in the heart of Coimbatore inspired 

Ms. Renuka Karuppuswamy to turn the stinking 

prawn waste into a health food supplement. 

 

 ñThe antioxidant, called astaxanthin, recovered 

from prawn waste has 10 times more powerful 

antioxidant capacity than beta-carotene, which is 

the common antioxidant found in fruits and 

vegetables. Astaxanthin recovered from prawn 

waste may be used as a dietary health 

supplementò, Renuka explained.  

 

  
 

Traditional methods of recovering astaxanthin 

from prawn waste use solvents.  

(Continued in next column) 

Indians scientist turns (Contôd) 
 

ñThese methods generate solvent disposal 

problem, require additional time-consuming, post-

processing steps and degrade this expensive 

antioxidantò, informs Karuppuswamy. Her 

technique works at lower temperature, recovers 

more astaxanthin and causes less degradation to 

the antioxidant than other methods.  

(ThaindianNews 24 Apr 08) 
 

Shrimp in agri garb sees boost in 
exports 
 
The average price of INR 230-240/kg for shrimp 

will certainly go up since the industry has to pass 

on the benefit of the scheme to the farmers. 

 

Following a directive from the director general of 

foreign trade, shrimp export has been included 

under the Vishesh Krishi Gram Udyog Yojana 

and exporters will be eligible to a duty repayment 

of 3.5% of the on-board freight of the commodity 

exported.  

      
  

The move will help lift sagging exports of Indian 

black tiger shrimp, which have fallen by 

USD 140 mio to about USD 950 mio in 2008 due 

to an anti-dumping duty in the US.               

(LiveMint 03 Apr 08) 

 

The scheme, evolved by the commerce ministry to 

promote the export of agricultural products 

including fruits, vegetables and dairy products, is 

in effect from 1st September 2004 to 31 Mar 2009. 
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Seafood exports register 12% fall  
 
The rupee appreciation and the raw material 

crunch have affected seafood exports from India 

with provisional figures indicating a 12% fall in 

exports from Apr 2007 to Feb 2008.    

 

About 4,752 kt of seafood were exported during 

the 11 months from April last year, fetching 

USD 1,684.64 mio. While the fall in exports was 

mainly to the U.S. and Japanese markets, exports 

to Europe had not been affected.  

 

The sector was now faced with its biggest crisis 

caused by the strengthening of the Rupee by more 

than 15%, the increase in fuel price by more than 

80%, the anti-dumping duty levied by the U.S. 

government and the over supply of shrimps.  
(TheHindu 06 Apr 08) 

 

Noodles and ice cream from fish  
 

The Central Institute of Fisheries Technology 

(CIFT) has demonstrated how fish can be used to 

make ice cream and noodles.  

 

The ice cream under the name Maricream has 

been developed by the scientists at CIFT, Kochi. 

Cooked cuttle fish is the main ingredient, while 

water sugar, butter, egg white, flavoring 

substances, stabilizers and emulsifiers are also 

used.  

   
 

In the process, the ice cream is deodorized and it 

is free of fish flavor. The fish noodles are also 

nutritious as the powder used in this is rich in 

protein, calcium and phosphorus. Noodles are 

prepared by incorporating edible fish powder 

made from small bony fish, CIFT said.                       

(HBL  08 May 08) 

 

Seafood export has potential to 
grow to USD 3.5 bio 
 
States like Andhra, Tamil Nadu, Kerala, 

Maharashtra and West Bengal, Gujarat, Orissa 

have huge marine products potential that can 

enhance India's export potential provided all 

possible incentives and encouragement in terms of 

policies and finance is given to exporters. 

 

India's seafood exports which has stagnated since 

a few years are likely to touch over USD 3.5 bio 

from current level of USD 2.2 bio by 2009 

provided the key thrust area includes value-

addition, expansion of aquaculture, technological 

upgrading and tapping unexplored resources, 

according to Associated Chambers of Commerce 

& Industry of India (ASSOCHAM).  

 

India's major export items include frozen fish, 

cuttlefish, squid and dried items. In terms of 

export earnings, frozen shrimp continued to be the 

largest export item (54% in value), followed by 

fresh fish (17%), cuttlefish (10%), squid (7%), 

dried items (2%) etc.  

 

Export of tuna fish contributed highly to export 

earnings. Tuna fish exports are targeted to reach 

USD 400 mio by 2010. Andaman and Nicobar 

islands have been identified as holding 25-30% of 

tuna potential in the country.  (FNB 10 May 08) 
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KMF launches 6 new products 
under Nandini brand 

Karnataka Milk Federation's Mother Dairy unit 

has launched six new products. These include two 

flavored milk, skimmed milk, curd, dairy 

whitener, spiced butter milk and ice creams in 

different packages. With this new inclusion, the 

Nandini products have gone up to 36, which is the 

largest next only to Amul in Gujarat. 

   

The KMF is doing a business of USD 500 mio per 

annum and has 1.95 mio dairy farming families as 

its members. The federation collects 3 mio litres 

of milk and sells 2.5 mio litres in the state.              

(FNB 29 Mar 08) 

Poultry sector expected to grow at 
12% 

The Indian poultry market is expected to grow at 

12% in view of the favorable conditions like 

falling prices, rising income, increasing domestic 

demand from young and urban population. 

    

Despite being hampered by the outbreak of avian 

influenza, the poultry industry is estimated to 

have grown at 11% a year during 1991-2006.  

On the price front, the study said that though 

poultry prices were declining, they were still 
higher than those for pork, beef and buffalo meat. 

Buffalo meat is 40% cheaper than poultry meat 

and yet it is considered to be inferior.                 

(Continued in next column) 

Poultry sector (Contôd) 

Given their high prices, mutton and goat meat are 

considered luxury, while beef and pork are not in 

great demand for religious reasons. Therefore, 

price could remain the main driver of increasing 

consumption, the study added.  (FNB 12 Apr 08) 

Amul to firm up grip in flavored milk 
space 

The Gujarat cooperative milk marketing 

federation (GCMMF), better known as Amul, has 

firmed up it plans to widen its portfolio in its 

flavored milk category. 

The new flavor óThandaiô priced at INR 12 

(200ml) will be rolled out pan-India, including 

Gujarat, and Uttar Pradesh. The company plans to 

sell around 25,000 bottles every day, said 

RS Sodhi, General Manager (marketing), 

GCMMF. Amul is the market leader in the ready-

to-drink flavored milk category with 70-75% 

market share. 

     

Besides Amul, Mother Dairy, along with Hershey, 

Nestle Indian and Amrit Food are some of the 

leading players in the flavored milk category. 

GCMMF has a wide range of flavored milk 

options under the Amul brand, which includes 

Amul Cool, Kool Koko and Cool Café, while 

Mother Dairy has Chillz in the category.  
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RIL plans big push in dairy biz 

After making a big-bang foray into the retail 

sector over two years ago, Reliance Industries Ltd 

(RIL) is making a big, but quiet, entry into the 

dairy business. It has kicked off milk distribution 

and retail sale and plans to unleash an aggressive 

pricing strategy to compete with biggies like 

Amul and Mother Dairy.  

The company offers full-cream milk at 

INR 22/ litre at its 585-odd Reliance Fresh 

outlets, INR 2 less than what the competitors 

charge. The company plans to make an 

investment of USD 1250 mio by 2010 and offers 

not only milk, but all dairy-based products such as 

yogurt and paneer.  

   

RIL has outlined a strategy to cover 

70,000 villages to set up milk procurement 

centers. It has already set up centers in 

1,000 villages in Punjab, Haryana and Andhra 

Pradesh, while distribution has started in Punjab, 

Haryana and Delhi.  (FNB 12 Apr 08) 

Milk from vending machines 

Mahananda Dairy plans to introduce Any Time 

Milk vending machines across Mumbai city. 

Amul has already started the scheme in Gujarat. 

Consumers can get the tetra pack milk either by 

using a pre-paid swipe card or cash dispensers. 

The tetra pack will come in half litre and one-litre 

packets.  

Mahananda would also introduce other milk 

products in the vending machine to dispense items 

such as srikhand, ice-cream and butter milk. 

Mahananda produces 0.7 mio litres of milk every 

day and plans to venture into ice-cream making 

and flavored milk in tetra packs.                             

(FNB 19 Apr 08) 

Nestle unveils two new products 
under Kit Kat 
 
Nestle India, the Swiss food and beverage major 

says it is 'innovating and renovating' core brands 

to outgrow the market. The company recently 

launched two new products under its Kit Kat 

brand.  

   
 

While the Kit Kat Mini, priced at INR 2, follows 

the similarly priced Munch version into rural 

markets, Kit Kat Chunky will allow customers 

controlled indulgence. The chocolate comes in 

three portions of 64 calories each. Last year, the 

company launched Munch Choc Pop, wafer cubes 

covered in chocolate.  (FNB 05 April 08) 

 

NDDB to take white revolution to 
Assam 
 

The National Dairy Development Board (NDDB) 

will take over the management of West Assam 

Milk Producers' Cooperative Union Ltd 

(WAMUL) for a period of five years.  

 

   
 

The board inked a tripartite agreement to this 

effect with WAMUL and the Assam government 

after the latter invited it to run the milk co-

operative in Guwahati.  

 

The agreement was signed in the presence of 

Assam Chief Minister Tarun Gogoi, Amrita Patel, 

Chairman, NDDB and Gautam Bora, Assam 

Minister for Cooperation and Cultural Affairs, 

Deepak Tikku, Managing Director, NDDB and 

other senior officials.  (ExpressIndia 04 April 08) 
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Govt withdraws export sops to milk  

The government has withdrawn incentives given 

under various schemes for exports of skimmed 

milk and other dairy products, a move aimed to 

boost supplies in the domestic market and contain 

the high inflation rate.  

Benefits provided under Vishesh Krishi and Gram 

Udyog Yojana (VKGUY), Focus Market Scheme 

and Duty Entitlement Pass Book (DEPB) rates 

have been withdrawn for export of SMP, casein 

(milk protein) and other milk products as well.  

  

"Export of skimmed milk product, casein and any 

other milk product shall not be entitled for the 

benefit of VKGUY and Focus Market scheme 

with immediate effect", a notice by the 

Directorate General of Foreign Trade notice said. 

It also specified that these products would not be 

entitled for DEPB. 

 

Meanwhile, the wholesale price index of milk has 

risen 1% for the week ended April 5. SMP 

accounts for roughly 6% of milk production of 

100 mio tons, of which about 1% is exported. 

(TheHindu 22 April 08) 

VKGUY is aimed to encourage export of agro 

products and promote rural employment, while 
Focus Market Scheme encourages exports to 

identified market.  

Use of more additives in dairy 
products allowed 

The Centre has proposed to permit use of some 

more food additives in cheese, processed cheese, 

processed cheese spread, yoghurt, ice-cream, 

kulfi, dried ice-cream mix, frozen desserts, milk 

ice, milk lollies, ice candy and chana, paneer, to 

revise the standards of ice-cream, kulfi, chocolate 

ice-cream or softy ice-cream, dried ice-cream mix 

or frozen dessert or confection, milk ice or milk 

lollies and to lay down standards of full cream 

chakka and full cream shrikhand.  

The microbiological parameters are also proposed 

for milk and milk products at manufacturing level. 

The Union Ministry of Health and Family 

Welfare (MHFW) has issued a draft notification 

(GSR 208E) recently.  

According to the notification, the maximum limit 

of Sucralose in dried ice-cream, milk lollies, milk 

ices and frozen dessert shall be 400 ppm. 

Maximum limit of artificial sweetener in dried ice 

cream mixes shall be as in reconstituted ice cream 

for consumption.  (FNB 10 May 08) 

Mother Dairy launches Nutrifit  
 

Expanding its portfolio in the probiotic segment, 

National Dairy Development Board's subsidiary, 

Mother Dairy, launches the fermented probiotic 

milk Nutrifit  in Delhi and NCR. Also it plans to 

launch probiotic lassi in Mumbai soon. 

 

The product will be available in two flavors, 

mango and strawberry and is priced at INR 10 for 

100-ml bottle.  

 

Initially, Mother Dairy's Nutrifits will be available 

in Delhi and NCR and launched subsequently in 

rest of the country over a period of time. Mother 

Dairy has a manufacturing facility in Uttar 

Pradesh, where it has the capacity to produce 

more than 5 mio bottles per month.  
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Shaw Wallace to import wines into 
India  

As a part of its expansion plans, Shaw Wallace 

has entered into exclusive distribution tie-ups with 

French Bordeaux range of Cordier wines, Italian 

wines from GIV (the largest wine maker in Italy 

under the Folonari brand), Californian Arbor Mist 

(the worldôs largest selling fruit wine) and Paul 

Masson (the worldôs largest selling carafe wine) 

for import and sale of a range of wines in India. 

The company will also launch the Lanson 

champagne to the Indian market. Most of these 

wines are likely to be introduced soon and would 

cost around INR 500.  (ETFP 12 April 08) 

Sale of foreign liquor on increase in 
Kerala 
 

Sale of foreign liquor in Kerala has touched 

USD 917.3 mio in the last fiscal, an increase of 

USD 131.5 mio over 2006-07, with total 

consumption at around 14.8 mio cases. 

 

   
 

Apart from this, beer sales have also shown a 

steady increase, with 5.86 mio cases worth 

USD 81.5 mio sold in 2007-08, said, Kerala State 

Beverages Corporation Managing Director 

N Shankar Reddy. The Corporation is the sole 

marketing agency for foreign liquor in Kerala. 

 

The total revenue to the exchequer from sale of 

foreign liquor was USD 728.5 in 2007-08, an 

increase of USD 122 mio over the previous year, 

he said.  (ET 11 Apr 08) 

 

 

 

 

Diageo may uncork malt madness in 
casks 
 
Pushing indulgence to a new high, Diageo is 

exploring the option of supplying its single malts 

like Talisker, Caol Ila, Glenkinchie, Clynelish, 

Glen Elgin and Cardhu in casks imported straight 

from Scotland. These malts go into the making of 

Johnnie Walker blended scotch whiskies.  

 

The worldôs largest spirits giant will firm up plans 

in this regard only after delivering the first few 

orders it has received in the Mumbai market, 

sources added. Indiaôs single malt consumption is 

currently pegged at around 25,000 cases and is 

growing at a robust 40-50%.  (ET 10 Apr 08)  

 

Government postpones tax on 
liquor  
 

The Government of India has indefinitely 

postponed the implementation of the Budget 

proposal for 10% tax collection at source for the 

countryôs USD 7000 mio India-made Foreign 

Liquor (IMFL) industry. 

 

The logic behind levying a 10% tax was mainly to 

bring into the income tax net all the liquor 

wholesalers and retailers who were thought not to 

be paying taxes. There are about 1,000 

wholesalers and 25,000 odd IMFL retailers in the 

country.  (ETFoodProcessing 11 Apr 08) 

 
Pawar joins Mallya to open largest 
winery 
 

Agriculture minister Sharad Pawar and UB group 

chairman Vijay Mallya have joined to launch the 

country's largest winery near Pawar's hometown 

Baramati. 

 

Four Seasons Wine Ltd will have a capacity to 

make 6 mio bottles of still and sparkling wines at 

the end of five years. The winery is going to be 

surrounded by 300 acres of vineyards owned by 

Four Seasons.  (Continued on next page) 
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Pawar joins Mallya (Contôd) 
 

   
The goal is to have another 1,000 acres tied for 

sourcing grapes. The company has had a quiet 

launch of its first product Zinzi, which is a wine 

for the entry level to expand the base of the 

market.  (FNB 29 Mar 08) 

 

Beam Global ventures into IMFL 
 

Beam Global Spirits & Wine, Inc has introduced 

an Indian Made Foreign Liquor (IMFL) brand, 

Whisky DYC, which is a blend of premium 

Indian grain and imported aged malts.  

 

Beam Global expects DYC to benefit from its 

association with Teacherôs, the number one 

Scotch whisky brand in the óbottled in Indiaô 

Scotch segment.  

   
Whisky DYC is of premium quality with world 

class packaging at a price of INR 370 for 750 ml, 

available in a glass bottle with a Guala closure. It 

will also be made available in special gift cartons. 

Whisky DYC comes after Jim Beam in India, the 

worldôs best selling bourbon, which is also Beam 

Global's flagship brand. 

(ETFoodProcessing 27 Mar 08) 
 

Pernod Ricard: Joining the great 
Indian white spirit war 
 
Groupe Pernod Ricardôs acquisition of Absolut 

vodka will help the French drinks giant turn 

around its fortunes in Indiaôs rapidly growing 

white spirits market, an official said.  

 

Pernod Ricard has enjoyed the bulk of its success 

segment through established brands such as 

Blenderôs Pride, Royal Stag and Imperial Blue.  

   
Sources said that Pernod Ricard was unlikely to 

disturb Absolutôs pricing, but would give it a 

bigger distribution push on the back of its scotch 

whiskies such as 100 Pipers and Chivas Regal. 

Absolut will remain an imported drink, with the 

country of its origin, Sweden, being important for 

the brand globally.  

 

The worldôs second largest Wines and Spirits 

Company won an auction to buy Swedenôs Vin & 

Spirit, the maker of Absolut, for about USD 9 bio. 

With Absolut in the bag, Pernod Ricardôs India 

operations will rethink the role of Stolichnaya, the 

Russian vodka brand in its portfolio. 

(ET 01Apr 08)  

 

United Spirits eyes energy drinks  

Vijay Mallya-led United Spirits Ltd (USL) is 

mulling a foray into energy drink segment to add 

momentum to its vodka sales. The premium 

vodka sales have seen consumption soar on using 

energy drinks like Red Bull or Venom as mixers 

in recent times.  

USLôs move to tap energy drinks comes at a time 

when the company looks at premiumization of its 

vodka portfolio, driven by regular priced brands 

like White Mischief and Romanov, 

Mr. Vijay Rekhi, USL President said. 

(Continued on next page) 
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United Spirits (Contôd) 
 
Romanov vodka crossed annualized sales of 

1 mio cases for the first time in FY08, becoming 

the companyôs 17th millionaire brand.  

 

During the last financial year, USLôs overall 

volume sales (excluding recent international 

acquisitions like Whyte & Mackay and Bouvet 

Ladubay) reported 73.89 mio cases, jumping 11% 

over the previous year.  (ET 17 Apr 08) 
 

Hunter follows Tiger into west 
Indiaôs beer market 
 

Close on the heels of the launch of Tiger Beer in 

Mumbai, Bhopal-based Som Distilleries and 

Breweries plans to launch its flagship Hunter Beer 

in the western and southern markets.  

 

Hunter, the manufacturers claim, is the first 

Indian beer brand that introduced the concept of 

strong beer in the country with an alcohol content 

that can go up to 5.5-7%. Hunter is also exported 

to the Middle East and the UK. Exports generate 

between 10-15% of revenue.  

 

  
 

A lucrative annual growth figure of 18% is 

driving brewers to launch products in as many 

markets as possible, even though the segment is 

dominated by UB and SABMiller, which have 

over 85% share.  

 

The launch of the new beer brands also coincides 

with the Indian beer market crossing 

150 mio cases a year mark.  (ET 29 Apr 08) 

 

 

 

Bacardi objects to design of Magic 
Moments vodka 
 
Bacardi, the worldôs largest privately-held drinks 

company, is believed to have told former ally 

Radico Khaitan that it objects to the new 

packaging and design of the latterôs Magic 

Moments vodka, alleging that its appearance is 

coming very close to Bacardiôs international 

blockbuster vodka brand Grey Goose.  

 

  
 

Bacardi and Radico terminated a joint venture for 

Indian-made liquor in 2005. At the centre of the 

controversy is perhaps the technology employed 

by Radico to print the label and the visual 

elements directly on the bottle.  

 

Magic Moments was the first to use the printing 

technology in India, even though it has been 

employed for international brands such as Grey 

Goose and Moet Hennessyôs Belvedere vodka.  

 

Radico, with leading brands such as 8 PM whisky 

and Contessa rum, is Indiaôs second largest spirits 

company, with annualized volumes of about 

17 mio cases, but way behind the industry leader 

United Spiritsô 75 mio cases.  

 

Magic Moments is touted as one of the successful 

brand introductions in the domestic spirits 

industry, with the brand expected to mop up 

1.4 mio cases in FY09, up from 7 mio cases in the 

previous year.  (ET 30 April 08) 
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In vino veritas: Zampa to take on 
UBôs Zinzi 
 

Vijay Mallyaôs Indian wine business will face a 

serious competition from his one-time blue-eyed 

boy Deepak Roy, who famously parted ways a 

few years ago to set up his own vineyard and wine 

business.  

 

Just when UB announced its arrival with Zinzi 

brand of wines, Deepak Roy brought his Zampa 

wine from Valle de Vin, his 35-acre vineyard on 

the periphery of Nashik.  

 

Mr. Roy, who is now heading the Kishore Chabria 

group company which produces Officerôs Choice 

whisky, has authored many successful spirit 

brands, the last being Gilbeyôs Green Label. He 

has invested USD 3.75 mio in the vineyard and 

the press and plans to add another 100 acre 

vineyard to the existing 35 acres.  

 

The UB Group has in its fold the French 

champagne company Bouvet-Ladubay. Mr. Roy 

plans to sell 25,000 cases in the very first year and 

hopes to cross 100,000 cases mark in three years. 

His portfolio boasts of Zampa white of Chenin 

Blanc, Zampa Red of Shiraz, sparkling rose wine, 

sparkling red wine of Cabernet Sauvignon, etc. 

Prices range from INR 600-650.  (ET 09 May 08) 

 

Liquor sales dip 29% in Karnataka 
 

Legitimate liquor sales in election-bound 

Karnataka have hit a dry patch during what is 

normally a bountiful time of the year for the trade.  

 

The strict rules that govern the run-up to polls and 

higher prices brought on by higher taxes are 

among the factors that have resulted in sales by 

volume in April nose-diving 29% compared to the 

average of recent months.  

 

While a change in the duty regime from April 1 

dampened market sentiment, the excise 

department has been spirited in implementing 

Election Commission diktats.  (ET 09 May 08) 

SABMiller to invest USD 500 mio  
 

UK-based beer manufacturer SABMiller plans to 

more than double its capacity in India in the next 

five years with an investment of around 

USD 500 mio.  

 

The company which markets and produces beer 

brands such as Foster, Royal Challenge and 

Haywards is gearing up its capacity to meet the 

growing demand of beer in India, SABMiller 

India Director, Corporate Affairs and 

Communication, Mr. Sundeep Kumar said. 

   
 

SABMiller has 10 facilities in India with 

production capacity of around 50 mio cases per 

annum, which is expected to be around 105 mio 

cases pa by the end of 2013, and has no plans to 

set up any Greenfield manufacturing unit in the 

country, he said.  

 

SABMiller has around 36% share in the domestic 

beer market and is the second largest beer maker 

in the country. (ET 07 May 08) 

 

Champagne Indage acquires 
Australian winery VineCrest 
 
Wine maker Champagne Indage said it has 

acquired Australia's VineCrest through its 

overseas subsidiary.  

 

"This is the company's third Australian 

acquisition and will facilitate CIL (Australia) to 

base its operations in the wine-growing region of 

Barossa", a press release issued said.  

 

VineCrest, situated in Barossa Valley, is a highly 

rated boutique winery and vineyard in South 

Autralia, the release said. Earlier, Champagne 

Indage had acquired Thachi wines and Loxton 

winery, both in Australia.  (ET 17 May 08)   
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Spanish winemaker Torres to 
expand in India 
 

Spainôs leading wine company Torres is all set to 

increase its presence in India. Torres came to 

India in 2001 and established a distribution joint 

venture, TT&G Trading, with Gautam Thapar and 

two other Indian firms.  

 

It sells around 5,000 cases to premier hotels in 

India, at a growth rate of 25% a year. Torres 

produces red, white, sparkling and dessert wines, 

ranging from single vineyard to mass-market 

brands.  (FNB 09 May 08) 

 

SABMiller launches Indian beer to 
take on Kingfisher 
 

Not long ago, a top SABMiller official quipped 

that his biggest headache in India was fighting 

Kingfisher. ñIt is one helluva brand,ò he had 

remarked. 

 

Now, SABMiller is revisiting the strategy to take 

on brand Kingfisher - Indiaôs top selling beer - 

and the flagship beer of Vijay Mallya-led United 

Breweries (UB). The result: a new, authentic 

Indian beer appropriately named Indus Pride and 

pitched against Kingfisher in the mainstream lager 

market. 

 

And if sources are to be believed, this could well 

be the biggest brand launch till date in the 

domestic brewing industry. The reason: after 

spending USD 137.5 mio to buy out Fosterôs and 

investing heavily in propping up the international 

brand, Castle, SABMiller is still struggling to 

fight Kingfisherôs overwhelming dominance, 

especially in terms of brand recall. 

 

UBôs lager portfolio, comprising Kingfisher, 

Kalyani Black Label, Sandpiper and UB Export, 

reportedly depleted around 35 mio cases. Indiaôs 

lager volume is estimated at 55 mio cases, with 

SABMiller, through Royal Challenge and 

Fosterôs, selling some 14-15 mio cases.                      

(ET 07 May 08) 

UB, Heineken discuss new beer 
agreement 
 
India's top beer maker, United Breweries Ltd, 

hopes to draw up a new joint venture agreement 

with Heineken, a company official said, to protect 

its position in an increasingly competitive market.  

 

The Dutch brewer acquired 37.5% of United 

Breweries, which makes Kingfisher beer, 

following USD 15 bio takeover with Carlsberg of 

the Indian brewer's erstwhile partner, Scottish & 

Newcastle (S&N). Under the purchase agreement, 

Heineken took over S&N's operations in Britain, 

Finland and Portugal as well as India.  

 

But Heineken, in a joint venture with Fraser & 

Neave, also has a stake in Singapore's Asia 

Pacific Breweries, which is stepping up its 

presence in India and whose flagship is Tiger 

beer.  

 

United Breweries, which has more than half of 

India's fast-expanding beer market, has filed a 

petition in a court in Mumbai to prevent Heineken 

from enforcing any of the special rights and 

privileges it has inherited.  (ET 09 May 08) 
 
USL spirits seton W&M local 
bottling  
 

Vijay Mallya-Ied United Spirits Ltd is expected to 

go in for local bottling of Whyte & Mackay 

Scotch whisky, taking it to the value Scotch 

business in India. Currently, Whyte & Mackay 

brand is bottled in origin in Scotland and priced 

premium alongside Johnnie Walker Black Label 

and Chivas Regal in India. 

 

The industry observers have been arguing that 

India could emerge as one of the biggest markets 

for Scotland's main industry on the back of 

consumer upgrading from top-end domestic 

whiskies to value and standard Scotch whiskies. 

(ET 21 May 08)  
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PepsiCo to enter vegetable juice 
market 
 

Cola major PepsiCo India is looking at launching 

vegetable-based drinks in the market. The 

USD 300 mio juice and juice-based drinks market 

is currently dominated by homegrown beverage 

major Dabur which has a range of fruit-veggie 

juices and veggie juices under the Real and Activ 

brands with 50% market share.  

   
 

The company official refused to divulge the new 

flavors it was planning to launch in the fruit-

veggie juices segment.  (FNB 05 April 08) 

 

Balan Natural unveils Jossh 
 

Balan Natural Foods has launched a pulpy orange 

drink and another orange variant under the brand 

name Jossh. Priced at INR 20, Jossh is available 

in 330 ml PET bottles. The company has also 

launched a premium variant - pomegranate nectar 

with rich fibre - priced at INR 30.  

With revenues of USD 6.25 mio, Balan Natural 

Foods hopes to reach USD 25 mio in three years 

and have a pan India presence. The company 

supplies to airlines like Jet, Kingfisher and Go 

Air. Airlines contribute to about 10% of revenues, 

while exports to countries such as Singapore, New 

Zealand and Australia account for 5%.                

(FNB 26 Apr 08) 

 

Galla Foods launches mango 
beverage GTM nectar 
 

Galla Foods, the premier exporter of tropical fruit 

purees, concentrates and fresh fruits, has launched 

"Galla Thick Mango" (GTM) nectar, a fruit 

beverage targeting the mango loving consumers. 

   

"GTM nectar's unique formulation brings a 

wholesome, healthy taste of the most luscious 

mangoes with the highest fruit pulp content of 

25% in the category, as compared to 25% offered 

by other nectar brands and even lesser fruit 

content of 10% for the fruit drink category", 

Ramachandra N Galla, Chairman of the company 

said.  (ET 07 May 08) 

Sabols to roll out sprint 
 

After having a strong presence in the packaged 

drinking water business, Sabols is now set to 

expand its product range. The company recently 

introduced a mango drink.  

Sabols is now planning to roll out two more fruit 

juices, orange and pineapple, and a carbonated-

drink 'Sprint'. The fruit juices are expected to be 

launched in July and Sprint by end-June.  

   

Babji Mokada, director, Sabols Foods India Pvt 

Ltd, said the company was also exploring avenues 

to introduce tea, cookies and biscuit and health-

food mix. "Foray into such ventures is still in a 

conceptual stage. The product development team 

is working aggressively to launch at least four 

new products by the end of the year".               

(FNB 26 Apr-09 May 08) 
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Coke introducing more desi flavors 
 

Soft drink major Coca Cola has been spicing up 

its drinks with desi flavors, literally. While masala 

was the flavor of the season last summer, it is the 

king of fruits this year.  

 

The company is currently test-marketing a Maaza 

variant 'aam panna' in Uttar Pradesh. Industry 

sources say Coke also test-marketed 'masala' 

Limca in variants like jaljeera, mint and ginger in 

and around Delhi last year.  

  
 

Indian consumers drink 120 bio litres of 

beverages. However, the share of the ready-to-

drink packaged beverages is only 4% of this.  

 

Coke has also brought in some packaging 

innovation by recently introducing the 1.25 litre 

pack for its offerings. Consumers have the option 

of the 600 ml PET bottle - a sort of 'on-the-go' 

pack for one or two people. On the other end is 

the large 2-litre pack catering to large 

celebrations.  (FNB 10 May 08) 

 

New Tropicana Twister in returnable 
glass bottles 
 

Soft drink companies seem to be adopting new 

marketing strategies to tap on-the-move 

consumers by offering products that are handy, 

easily available and more affordable.  

PepsiCo has launched a new flavor of its 

Tropicana Twister drink, which will be introduced 

in returnable glass bottles (RGB).  

The new bottle version is priced at INR 12 for 

250ml. The Apple Rush flavor will be initially 

sold in select markets of southern and western 

India.  (FNB 17 May 08) 

Mango moves into luxury zone 
 

Beverage companies, pulp manufacturers, 

exporters, bigger retail houses and even logistic 

companies are pitching in to make mango more 

happening this season. 

 

Galla Food, which recently launched mango 

nectar for the domestic market, is pitching it as a 

óhealthy indulgenceô for adults. Pepsi, which has 

changed the formulation of Slice, is pegging it as 

ña solid product backed by great imagery, a 

serious contender to the colasò. 

 

Rasna is betting on specialized mango flavors like 

Alphonso and green mango while Coke has also 

introduced a new commercial for Maaza, which 

identifies the mango drink with the indulgence of 

consuming the fruit. 

 

Mango has the largest share in the packaged fruit 

drink market with about 70% and about 25% in 

the packaged fruit juices category. Mango 

variants are growing by 15-20% every year in the 

USD 375 mio fruit beverage market, says an 

industry expert.  

 

According to Dhirendra Singh of Manpasand 

Agro Foods, which sells Mango Sip, the market 

for mango drinks is likely to grow at the same 

pace, or even faster, for the next 10 years. Others 

like Dabur are bullish on mangoes but are not 

doing anything special this season.                             

(ET 16 May 08) 

 

Keep cool  

Tops has introduced the green mango drink, 

Mango Panna. It is claimed to be an effective 

remedy for heat exhaustion and heat stroke and 

claims to prevent the excessive loss of sodium 

chloride and iron during summer. The product is 
priced at INR 85 for a 700 ml bottle.                     

(HBL  24 Apr 08) 
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Tata Tea to launch Darjeeling tea  
 
Tata Tea, the manufacturer and distributor of tea, 

will launch branded Darjeeling packet tea next 

year to take on competition, a company official 

said. 

   
Tata Tea had recently withdrawn Ceylon and 

Nilgiris branded orthodox tea due to poor 

response from the market. The brands were 

launched in south India.  

 

On an annual basis, Tata Tea has piped Hindustan 

Unilever in terms of volume market share from 

April  2007 to Feb 2008, Tata Tea Executive 

Director (Marketing) Sangeeta Talwar said.              

(ET 27 Mar 08) 
 

Assam Co to launch 4 tea brands 
 

Assam Company Ltd proposes to launch four 

varieties of branded tea, according to company 

sources. "We are re-entering the packet tea 

business with Jumbo and Cheetah (regular) as 

well as Assam Gold and First Gold (premium)", 

according to Mr. Abhay Chowdhry, Director 

(Finance) & CFO of the company.  

 

   
 

The company proposes to diversify into aromatic 

and medicinal varieties of herbal plants to be used 

as flavoring agent in tea and other culinary 

preparations.  

(Continued in next column) 

 

Assam Co (Contôd) 
 
Assam Company runs 19 tea estates covering 

more than 13,500 hectares in Assam and produces 

about 16 mio kg of tea annually. The tea business 

accounts for more than 96% of the company's 

revenue (USD 37.4 mio in 2006). 

(HBL  11 Apr 08) 

 

Good demand for CTCs in N. Indian 
auctions  
 
The new season CTC teas in North Indian 

auctions met with good demand and fetched 

significantly higher prices than those of the 

previous seasons, according to J. Thomas & 

Company Pvt Ltd, the tea auctioneers.  

 

Tea varieties and their prices: 

Tea variety Prices 

Good Dooars 95-110 

Medium Dooars 80-90 

Good Assam Broken 100-120 

Fannings 100-107 

Dusts 104-110 

 

Packets were mostly quiet while there was strong 

inquiry from local and internal buyers. Orthodox 

varieties sold readily at levels similar to last year, 

while smaller brokens fetched considerably higher 

prices.  

 

The CIS and the West Asia shippers offered good 

support with some inquiry from North Indian 

buyers for bolder varieties. Local buyers were 

active for smaller brokens and fannings. There 

was no Darjeeling sale this week due to paucity of 

offerings. (HBL 13 Apr  08)

  



 

Vol. 3-08 © GIRACT 2008 18 

 

 

IndiaNews 
Food & Food Ingredients Review 

Coffee 

Barista to introduce international 
coffee blends 
 
The Barista Coffee Company has unveiled plans 

to introduce international coffee blends from 

Gautemala, Peru and Java in India in the next 

quarter. 

 

The company recently announced price reduction 

of about 22% on coffee at all Barista Espresso 

Bars, besides launching three international blends. 

 
It is aimed at promoting international coffee 

blends through 40 Barista stores in Mumbai, 

Delhi and Bangalore. With the move, the 

company also hopes to expand the number of 

Barista Espresso Bars on an average rate of two to 

three per month as well.  
(ETFoodProcessing 11 Apr 08) 
 
Lower supplies lead to coffee export 
slump by 12%  
 

Indiaôs coffee exports slipped 11.81 % to 

0.22 mio tons during the financial year-ended 

March 31 due to lower supplies, a senior official 

of the Coffee Board said. The board, however, 

met the projected target of 0.21 mio tons.  

 

According to the board's data, Robusta exports 

slumped by 21.77% to 0.11 mio tons while 

Arabica exports were down by 8.04% to 

46,685 tons during the fiscal. Export of instant 

coffee rose to 69,247 tons from 64,984 tons the 

previous year, it said.  

 

Category 2007-08 

(tons) 

2006-07 

(tons) 

Coffee Export 0.224 mio 0.254 mio 

Coffee Export 

target 

0.21mio 0.22 mio 

Robusta Exports 0.11 mio 0.138 mio 

Arabica 46,685 50,766 

Instant Coffee 69,247 64,984 

 

(Continued in next column) 

Lower supplies (Contôd) 
 
Exports to Italy topped followed by those to 

Russia, Germany and Belgium. India shipped over 

16,000 tons of coffee to Italy, 7,493 tons to Russia 

and 5,865 tons to Germany. Meanwhile, total 

exports in value terms stood at USD 523.7 mio, it 

added.  

 

The export target was kept lower at 0.21 mio tons 

for 2007-08 against 0.22 mio tons the previous 

year due to the revised production estimate, he 

said, adding that the coffee output forecast was 

brought down to 0.26 mio tons due to unseasonal 

rains. 

 

In the domestic market, Robusta prices stood at 

INR 4,150 per 50 kg against INR 5,100 per 50 kg 

the last month. Arabica rates fell to INR 2,000 per 

50 kg from INR 2,500 per 50 kg. (ET 31 Mar 08) 

 

Indian Coffee Exports Raise 4.6% 
 

The countryôs coffee exports increased 4.6% 

during the first four months of 2008 on higher 

arrivals of new season crops and good export 

demand from European countries.  

 

   
 

Total exports were 92,135 tons during Jan-April 

compared with 88,105 tons in the year-ago period. 

Exports of Arabica crops rose 27.2% to 

24,074 tons during the period, while Robusta 

exports fell 1.8% to 45,354 tons. 

 

India exports coffee mainly to Italy, Germany and 

Russia. Italy accounts for about 25% of the 

country's coffee exports, followed by the Russian 

Federation and Germany with 8.5% and 7.7% 

respectively.  (AW 05 May 08) 
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Barista plans to invest USD 8 mio 
for 80 outlets  
  

In tune with its plan to increase the total number 

of outlets to 300 in the current fiscal, Barista 

Coffee will open 80 new stores in the country 

with an investment of around USD 8 mio. 

 

   
 

Barista Coffee's Chief Executive Officer 

Partha Dattagupta said. Barista has around 

206 outlets, including 17 in the overseas market. 

 

The company, which is focusing on opening 

stores in the domestic market, is following three 

models for this purpose: the corporate ones, in 

which it opens outlets areas near offices, the high-

street area of high footfalls such as malls and 

shopping complexes and company-owned 

exclusive stores.  (PTI 27 Apr 08) 

 

Coffee exports set to drop, courtesy 
unseasonal rain  
  

Speciality and value added coffee exports from 

India are likely to fall this crop year (2007-08) 

owing to unseasonal rains which lashed coffee 

growing districts of Karnataka twice - once in 

February and the second time early this March.   

   

Speciality and value added coffee from India are 

mainly exported to a few European countries and 

the US.   

   

During the first-six months of the coffee crop year 

2007-08 (Oct 07 to Mar 08), exports of speciality 

and value added coffees stood at 31,933 tons.   

   

(Continued in next column) 

 

 

 

Coffee exports set to drop, courtesy 
unseasonal rain (Contôd) 
 

 
 

According to Coffee Board data, as on March 27, 

exports of Mysore nuggets-EB stood at 289 tons 

(valued at USD 0.92 mio), Monsooned Malabar 

AA - 2,822 tons (USD 8.18 mio), Monsooned 

Basanally ï 509 tons (INR 5.08 crore), Robusta 

Kaapi Royale ï 910 tons (USD 2.34 mio), 

Monsooned Robusta AA ï 671 tons 

(USD 1.43 mio), instant coffee - 26,603 tons 

(USD 65.9 mio), roast and ground coffee - 108 

tons (USD 0.28 mio), roast coffee seeds - 18 tons 

(USD 0.11 mio). 

 

Robusta coffee harvest and the drying process 

have taken a hit because of the rain. During the 

first-six months of the coffee crop year 2007-08 

(Oct 07 to Mar 08), exports of specialty and value 

added coffees stood at 31,933 tons.                               

(BS 29 Mar 08)   
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McDonald's comes to Chennai 
 

Global fast food chain McDonald's launched its 

first Chennai outlet at Ascendas IT Park, off the 

city's IT corridor. McDonald's has come to 

Chennai, almost 11 years after it opened its first 

outlet in Delhi.  

 

   
 

This is in line with the company's expansion plans 

in the south. By the end of the year, it plans to 

open one more in Chennai. A total of 20 

restaurants are planned in the region over two to 

three years.  (FNB 05 April 08) 

 

Illycafe enters India, ties up with 
Narangs  
 
Premium coffee brand illycafe has announced its 

entry into India by partnering the Narang group as 

master franchisee for setting up a new luxury cafe 

chain throughout the country. This partnership 

will enable us to open five 'espressamente illy' 

cafes in a year, Illycafe Chairman Andrea Illy 

said. 

   
Espressamente illy is a project launched by 

Illycafe in 2003 for expanding its base globally, 

and has, till now, opened over 175 cafes in over 

30 countries.  

 

The company has plans to open its first 

espressamente illy at Bangalore airport and is 

going to open its flagship outlet in Mumbai in the 

next four months.  (FNB 05 Apr 08) 

   

Future picks up 70% stoke in Godrej 
Aadhaar  
 

Kishore Biyani's Future group has picked up 70% 

stake in Godrej Aadhaar, which provides agri-

services in rural areas, besides retailing.  

 

The venture gets the Future group entry into 62 

towns, beyond its existing retail network of 55 

towns. The venture would also develop a 

commodities and agri-supply chain which would 

serve as a dependable channel for the sale of farm 

produce, Balram Yadav, CEO, Godrej Agrovet 

Ltd.  (FNB 05 Apr 08) 

 

Speciality coffee supplier plans cafe 
chain  
  
J Rodrigues Coffee, a family-run coffee plantation 

company, is the latest among growers to move up 

the value chain by setting up a cafe in Bangalore.  

  

According to Marvin Rodrigues, M D, 

J Rodrigues Coffee, it produces about 275-300t of 

coffee annually and exports nearly 60% of its 

production. 

 

The company in February opened its first cafe 

óFlavaô on Dôsouza Road and has a detailed 

business plan to open 20 cafes in 18 to 24 months 

in Bangalore, Mangalore and Mysore. It is also 

exploring retail of roasted and ground coffee 

(beans and powder) through the cafes.                       

(BS 17 Apr 08)  
 

Bharti launches Easy Day retail 
stores  
 

The Bharti group has made a low key entry into 

the retail sector by opening three neighborhood 

format stores in Ludhiana.  

 

Spread over 2500-4000 sq. ft and stocked with 

most daily used items, they do not refer to Wal-

Mart anywhere. Instead they are called 

"Easy Day".  (Continued on next page) 
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Bharti launches Easy Day (Contôd) 
 
So for now, the partnership between Bharti and 

Wal-Mart appears to be restricted to the wholesale 

cash & carry format. The stores will offer a wide 

assortment of products including processed foods, 

bakery and dairy products, meat & poultry and 

fresh produce.  (FNB 19 Apr 08) 

 
German baby food maker to enter 
India in a big way  
 

Germany-based Humana Milchunion eG, one of 

the largest baby food products and therapeutic 

multivitamins manufacturers will soon foray into 

India and neighboring markets in a big way.  

 

         
 

 

Humana plans to open over 200 multivitamin and 

baby food stores within 2-3 years in India, in a JV 

with the Mumbai- based drug manufacturer 

Khandelwal Laboratories and consumer products 

exporter Magna industries (Magna-K Labs). 

 

The joint venture has signed a MoU with Humana 

and plans to make India a hub for its foray into 

Asian and West Asian markets as well. ñIf the 

government brings in rules to market multivitamin 

products as over-the-counter (OTC) products, our 

stores could offer many revolutionary vitamin 

products to Indian consumersò, said 

Sanjeev Khandelwal, CMD of K-Lab. 

(FNB 12 Apr 08) 

 

VITS opens sweet something 
 

VITS, the luxury chain of business hotels, has 

opened a gourmet pastry shop called 'Sweet 

Something' at its property in Andheri, to serve 

premium quality bakery products. 

 

    
It offers a matchless quality of pastries, mousse, 

tiramisu, brownies, cookies, cakes, and chocolate 

treats that any age group will relish. It will also 

serve hot and cold beverages. Lotus Resorts, a 

new chain of waterfront resorts from Kamat 

Hotels India Limited (KHIL), recently announced 

the opening of a new property at Aronda, near 

Goa.  (FNB 12 Apr 08) 

 

Go India to launch Go India Express  
 

PDK Shenaz Hotels Pvt Ltd, a Kolkata-based 

hospitality company with restaurants in India and 

Singapore, plans to come up with a chain of fast 

food outlets across India and Singapore to sell 

ready-to-eat chilled Indian foods.  

 

"The group plans to have three to four outlets in 

Kolkata, by the end of this year. Our next 

destinations will be Hyderabad and Bangalore. 

We also plan to move our head office to either of 

these two cities, in order to commission plants to 

produce chilled food on a large scale", Nitin 

Kohli, Director, PDK Shenaz Hotels Pvt Ltd said.  

 

The company also plans to promote and retail 

chilled food later on. "The food will be 96% 

cooked with no additives. The restaurant food will 

have a shelf-life of 24 hours, while the retailed 

food will have a much longer shelf life," adds 

Kohli.  (FNB 12 Apr 08) 
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Vishal Retail to rope in kiranas to 
take on biggies  
 

Vishal Retail is rolling out a mega plan to turn 

existing kirana stores into their franchisees.  

 

"This partnership will help kiranas survive the 

onslaught of organized retail as it will enhance 

their competitiveness. Kirana stores can avail of 

the benefits on account of the economies of scale, 

a key advantage for big retailers," says Vishal 

Retail CMD, RC Agarwal. 

 

As per the plan, Vishal Retail will completely 

take over the supply chain of kirana stores and 

provide them with technology, new practices, 

visual merchandising skill and special 

promotional schemes on offer in the company's 

hypermarket - Vishal Mega Mart.  

 

A relatively small Vishal Retail plans to leverage 

this army of kirana stores to take on the might of 

the likes of Reliance, Future, Bharti Mart and 

Subhiksha.  (FNB 12 Apr 08) 

 

Domino's Pizza plans USD 17.5 mio 
expansion  
 

The Domino's Pizza delivery man will be 

knocking on more doors of fast food lovers in 

towns such as Panipat, Patiaala, Kamal and 

Mysore.  

   
 

The pizza chain is spending USD 17.5 mio to 

increase presence in another 10 -15 new cities. 

The chain expects to have 250 outlets by the end 

of the year, against the existing 185. The fast food 

chain is currently present in 34 cities.  

(Continued in next column) 

Domino's Pizza (Contôd) 
 
According to Mr Dev Amritesh, Vice-President, 

Marketing, Domino's Pizza, ñWe have recently 

launched a value deal. A fun meal is for four that 

works out to a INR 45 single-serve pizza. The 

chain is also likely to spend USD 1.25 mio on 

selling the new Sicilian Wheat Treat Pizza. 

Domino's has recorded a growth of 55% in 

revenuesò.    

(HBL 09 Apr 08) 

 

American Dry Fruit sets up online 
stores 
 
American Dry Fruit Stores, owned by Mumbai-

based MH Foods launched 'online stores' through 

the company's specially designed website 

www.adfs.in. The company also introduced its 

premium quality dry fruits in PET containers in 

order to give prolonged shelf life with same 

freshness. 

  
The PET jar will have new varieties of roasted 

and salted cashew nuts, pistachio and mix-dry 

fruits in polypack containers. The airtight 

containers have shelf life of nine months and are 

available in three sizes of 175 g, 100 g and 50 g. 

 

The third generation of the Thakkars have not 

only maintained the quality standard but also 

added a variety of dry fruits mithais, dry fruits 

chocolate, sugar free sweets and chocolates, 

bakery products and milk masala.  

(FNB 12 Apr 08) 
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Reliance Retail may tie up with 4 
food MNCs  
 

In a bid to capture the potential market for 

premium food, Reliance Retail is in advanced 

talks for alliances with at least four foreign food 

companies - fresh fruit and vegetable suppliers 

Dole and Chiquita, both based in the US and meat 

retailers Sadia of Brazil and Doux of France. 

 

   
The flurry of likely deals indicates that Reliance 

Retail is still quite focused on its fruit and 

vegetable business, despite political controversies 

stalling its spread in certain states.  

 

It's not clear yet if the partnerships will get into 

production in India. If they do, it will mean a new 

venture for Reliance Retail, which has so far 

limited itself to retailing only.  

 

Besides getting access to the premium quality of 

fruit, vegetables, juice and flowers, Reliance 

Retail's tie-up with these foreign companies will 

also give the company access to processes and 

technology. (ET 22 May 08) 

 

 

 

 
 

Low prices, combo-offers to woo 
retail customers 
 
In the backdrop of high inflation and global food 

shortage forcing the likes of Wal-Mart to consider 

rationing of food products in the US, Indian retail 

chains are trying to maintain prices of agricultural 

products at the base levels and are wooing 

consumers with combo offers.  

 

Modern retail stores maintain that there is no 

shortage of food and agri products and have 

denied any kind of panic situation among 

consumers or traders.  

 

Says BV Ram Kumar, VP, food and agri retail, 

Spencer's Retail, "Since volumes are still low 

from the modern retail point of view, sourcing is 

not a problem. However, once the growth of 

modern retail picks up a few years down the line, 

it could be a difficult situation". 

 

Modern retail is small in comparison to the 

overall volumes. Its contribution is a miniscule 

4% to the overall retail set-up, of which food and 

agri form 5-60%. It is, however, believed that 

retail chains may be sacrificing margins to some 

extent to maintain the price line.  

 

According to Mr. R Subramanian, MD, 

Subhiksha, "Prices have gone through the roof. In 

such a scenario, we would like to offer customers 

lowest prices to relieve their pain. It also fits with 

our brand promotion line of offering lowest 

prices". 

Modern retail chains either purchase food and agri 

products from mandis or directly from farmers.  

 

Those, such as Reliance, which market products 

under the USP of freshness, have a tie-up with 

150-200 farmers per collection centre across 14-

15 states. An official said that a majority of its 

staples are sourced from mandis, while around 

65% of its vegetables and fruits are sourced 

directly from farmers. (FNB 17 May 08) 

 


