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GIRACT Introduction

Geneva, Switzerland
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vegetables have spurred suppliers to expand their offer of fruit varieties and

combinations to attract the ever increasing segment of the population
concerned by their wellbeing. Dairy products and ice creams with new and

exotic tastes are tempting the discerning consumer. The role of fruit

preparations is becoming more important as end-users seek natural and

healthy ingredients.

Ingredients derived from fruits vary in their complexity; most recent research and development has focussed on
sweetening agents (sugars), colourants, flavors and stabilisers. These have also evolved over time depending on the
unique requirements of specific demand sectors. Purchasing habits, ingredients used, technologies available for final
product manufacture as well positioning of the finished food product are some factors that determine this evolution.

Meanwhile, the structure of the industry is also under the microscope. Will the business remain largely with the
traditional fruit preparation suppliers? How wide is the involvement of large flavor houses? |s the market for exotic
fruit sufficiently developed to warrant large-scale investments! Where are the real opportunities for value-added fruit

preparations!?
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GIRACT Introduction

Geneva, Switzerland

Giract, the ingredients and additives specialist is proposing to examine the dynamics of this ingredient and its markets in
the key regions of EU28 and USA. Giract has more than 40 years of experience tracking global ingredient markets, and
has studied fruit compounds and blends in confidential studies, and as part of its on-going research into various demand

sectors.

For more information, contact

V. Krishnakumar or Russell Ward
GIRACT

24, Pré Colomb, 1290 Versoix/Geneva, Switzerland
Tel: + 41 22 779 0500; Fax: + 41 22 779 0505
Email: info@giract.com; Web: www.giract.com
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GIRACT Objectives of this study

Geneva, Switzerland

Value-added Fruit Ingredients - To study the current supply pattern to the food & drink industry
Supply, Demand and Forecasts

#

To estimate current (2015) demand in main end-use sectors &
forecast demand to 2020

To provide profiles of the leading players
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GIRACT Subscription

Geneva, Switzerland

This unique study examines supply/demand and forecasts of fruit ingredients across the regions EU28 and USA.

SCOPE STUDY HIGHLIGHT WHAT DO YOU GET?
Sectors \

* Technical Ingredients -
Colours, Flavors, Aromas, Fruit

I. Electronic Copy

of report in

searchable PDF

Preps, Concentrates and Systems Pl’Ogl"am me format
(eg: Beverage production) The dominant element of the
. . ‘ study is interviews with key 2. One Printed
* Functional Ingredients - Major layers - manufacturers/
Nutraceutical/cosmeceutical playe s. 'a B Copy
ingredients such as fiber and distributors/
antioxidant in variety of formats end users — from which a real

including capsule, powder and understanding of the market has
liquid, extracted from fruits been derived

through various processes and

having different positioning

GIRACT

3. Report published

Current: 2015 in August 2016
« EU28 Forecast: 2020

- USA
212
Y. Timescale B%&

g
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GIRACT Giract Competence

Geneva, Switzerland

Fruit preparations have been the subject of focused research as well as important components of several of Giract's
prep ] P P

multiclient reports and table top events. For example:

» Demand for exotic fruit preparations in Europe

»  Supply/demand analysis of fruit preparations in dairy, bakery and jams/preserves
» R&D Priorities in the European Food Industry, 2015

»  Soluble & Insoluble Fibre Ingredients, Global Supply/Demand Patterns, 2012-2017

»  Global Sweeteners, Supply/Demand Dynamics, 2013/14-2020
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Geneva, Switzerland
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GIRACT

Geneva, Switzerland

Sample Report Pages

Section: Executive Summary © GIRACT

1. EXECUTIVE SUMMARY

DEFINITIONS

Technical Ingredients:

Colors, flavors, aromas, preps and concentrates and others (Eg: Beverage system)
Functional Ingredients:

These are ingredients that have a nutrition and health positioning, therefore
antioxidants and fiber fall under this category. Other new/innovative ingredient
derived from fruit and fulfilling the criteria of being a N&H ingredient may also be
included “functional” ingredientsas we come across during the course of the study.

e Colors - Extracts of fruits whose predominant role is to impart color. Examples
include Kanegrade and Secna

e Flavors - Extracts of fruits whose predominant role is to impart flavor. Examples
include Aromco and elixarome

* Functional ingredients - All nutraceutical/cosmeceutical ingredients, extracted
from fruits through various processes and having different positioning. Examples
include, Fiber (Citrifi) and Antioxidants (Monteloeder).

« Fruit preps - Includes paste, filling, glaze, in syrup, sauce, pulp, powder and
chunks. Semi-wet products (paradise fruits GmBH), dry fruit powders/flakes
(Alifarma) are included in this category. Purees used as inclusion in food matrices
apart from juice/nectar/beverage would fall under this category.

« Concentrates - Pure fruit concentrates with no additives going into juices, nectars
and drinks. Examples include Fruibel and SVZ

e Other Ingredient systems (Eg: Beverage Systems)-eg: Aromas (Aromor - now IFF)

SUMMARY OF SUPPLY
# text to be added here on share of supply by the two countries covered, unique

features of the supply pattern, comparative strengths/weaknesses of each of the
countries as supply countries/regions #

SUMMARY OF DEMAND

# text to be added here on share of demand by the two countries covered, unique
features of the demand pattern, drivers and challenges affecting demand #
CONCLUSIONS

# text to be added here on growth (forecast CAGR%¥), patterns of growth,
opportunities that can be interesting, challenges that need to be addressed #

EU28 and USA

Page 1

Multi Client report Draft TOC

© Giract 2016
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Section: EU28 © GIRACT
2. EU28
2. SUPPLY

# text to be added here on the supply situation, factors affecting supply, advantages
of producing in EU28, challenges of producing in EU28 #

2047, PRODUCTION
20T PRODUCTION VOLUME BY TYPE OF VALUE ADDED FRUIT INGREDIENT

# text to be added here on the different types of value added fruit ingredients
produced in EU28 along with their respective shares #
alue-added Ingredient Total (kt)
Color
Flavors
Functional Ingredients °
Data edited
Concentrates/puree for juice
Others (eg: Beverage system)

Total
Source: Giract based on database and interviews
2142 TRADE & AVAILABILITY

# text to be added here on EU28 as a producer, net importer/exporter of value added
fruit ingredients #
rade /Availability Kkt

Production

Data edited

Exports
Availability
Source: Giract based on database and interviews

23135 PRODUCER PROFILES

# key producers to be profiled here - turnover, product ranges, prices quoted,
competitive strengths/weaknesses, recent news etc. Confidential information shared
by respondents will be withheld and used only for analysis in the body of the report #

Name Ingredient Producer Distributor Formulator

Company A

EU28 and USA Page 1
Multi Client report Draft TOC




GIRACT Sample Report Pages

Geneva, Switzerland

Section: EU28 © GIRACT Section: EU28 © GIRACT
| #The above information will be rep d for the follc d- sectors#
Company B |
| Company C | 2.2.1.2 DAIRY
2.2.1.3 BEVERAGES
2:2 PEMAND 2214 OTHERS
2.2, INDUSTRY STRUCTURE
2217 BAKERY

# Comments the most important product categories for value added fruit
ingredients#
Bakery products -Market share 2015
[Segments % share
Bread
Rolls, Buns, Muffins
Frozen cakes D t d .t d
Retail Bakery products a a e I e
Other Pastries
Source. Giract based on ###
### Comments on growth of the bakery market in EU28, trends in use/non-use of
value added fruit ingredients, consumer perceptions (where publicly available),
ingredient trends where relevant, other market trends ###
Bakery producers -Market share 2015
ompany % share
Producer 1
Producer 2 -
Data edited
Producer 4
Others
Source: Giract based on ###
# comment on the fragmented/consolidated nature of the customer base, key

customer insights gained through demand interviews, unmet needs where identified
#

EU28 and USA Page 2 EU28 and USA Page 3
Multi Client report Draft TOC Multi Client report Draft TOC
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GIRACT

Geneva, Switzerland

Sample Report Pages

Section: EU28

2.2.2;

2.:2.3:

o GIRACT

CURRENT AND FORECAST DEMAND BY SECTOR

[Demand sector 2015
kt kt %)
Bakery
Dairy
Beverages .
Supplements Data ed Ited
Others
Total

Source. Giract based on ###

# text to be added here on growth trends #

CURRENT AND FORECAST DEMAND BY VALUE ADDED FRUIT INGREDIENT

[End-use Sector Value-added Ingredient 2015 2020 CAGR
kt kt %)
Color
Flavors

Functional Ingredients
.
e ke Data edited
Concentrates/puree for juice
Others (Eg: Beverage Systems)
Total
Source: Giract based on ###

Note: The table format will be adopted forend-use sectors mentioned

# text to be added here on growth trends #

EU28 and USA

Page 4

Multi Client report Draft TOC
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Section: EU28

2.2.4,
2.24.1

o GIRACT

END-USER REACTIONS

COMPANY NAME

123 The street
AB-1234 This town
That country

Tel: +1 234 5678901
Fax: +1 2345678902
www.company.com

Relevant products

# text to be added here #

Background

# text to be added here #

Current use/non-use of value added fruit ingredients

# text to be added here #

Product expectations

# text to be added here #

Views on End-Market related to value added fruit ingredients penetration

# text to be added here #

Expectations from suppliers
# text to be added here #
Price and Volume

# text to be added here #
Other expectations

# text to be added here #

Perceived changes in future uses

# text to be added here #

#THE ABOVE CHAPTER TO BE REPEATED FOR USA#

EU28 and USA
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