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GIRACT                            Introduction 
Geneva, Switzerland       

Dietary guidelines dictating a daily intake of 5 portions of fruit and 

vegetables have spurred suppliers to expand their offer of fruit varieties and 

combinations to attract the ever increasing segment of the population 

concerned by their wellbeing. Dairy products and ice creams with new and 

exotic tastes are tempting the discerning consumer. The role of fruit 

preparations is becoming more important as end-users seek natural and 

healthy ingredients. 
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Ingredients derived from fruits vary in their complexity; most recent research and development has focussed on 

sweetening agents (sugars), colourants, flavors and stabilisers. These have also evolved over time depending on the 

unique requirements of specific demand sectors. Purchasing habits, ingredients used, technologies available for final 

product manufacture as well positioning of the finished food product are some factors that determine this evolution. 

Meanwhile, the structure of the industry is also under the microscope.  Will the business remain largely with the 

traditional fruit preparation suppliers?  How wide is the involvement of large flavor houses?  Is the market for exotic 

fruit sufficiently developed to warrant large-scale investments?  Where are the real opportunities for value-added fruit 

preparations? 
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GIRACT                            Introduction 
Geneva, Switzerland       

Giract, the ingredients and additives specialist is proposing to examine the dynamics of this ingredient and its markets in 

the key regions of EU28 and USA. Giract has more than 40 years of experience tracking global ingredient markets, and 

has studied fruit compounds and blends in confidential studies, and as part of its on-going research into various demand 

sectors. 
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For more information, contact 
 

V. Krishnakumar or Russell Ward 

GIRACT 

24, Pré Colomb, 1290 Versoix/Geneva, Switzerland 

Tel: + 41 22 779 0500; Fax: + 41 22 779 0505 

Email: info@giract.com; Web: www.giract.com 
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GIRACT                          Objectives of this study 
Geneva, Switzerland       

Value-added Fruit Ingredients –  
Supply, Demand and Forecasts 
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To study the current supply pattern to the food & drink industry 

To determine the specific functionalities required by user 
industries/value proposition 

To estimate current (2015) demand in main end-use sectors & 
forecast demand to 2020  

To provide profiles of the leading players 
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This unique study examines supply/demand and forecasts of fruit ingredients across the regions EU28 and USA. 

GIRACT                                          Subscription 
Geneva, Switzerland       

STUDY HIGHLIGHT 

 

• Technical Ingredients - 
Colours, Flavors, Aromas, Fruit 
Preps, Concentrates and Systems 
(eg: Beverage production) 
 

• Functional Ingredients - Major 
Nutraceutical/cosmeceutical 
ingredients such as fiber and 
antioxidant in variety of formats 
including capsule, powder and 
liquid, extracted from fruits 
through various processes and 
having different positioning  

SCOPE 

Sectors 
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• EU28 

• USA 

Markets 

Timescale 

 

Programme 
The dominant element of the 

study is interviews with key 

players - manufacturers/ 

distributors/ 

end users – from which a real 

understanding of the market has 

been derived 

 

Current: 2015 

Forecast: 2020 
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WHAT DO YOU GET? 

1. Electronic Copy 

of report in 

searchable PDF 

format 

2. One Printed 

Copy 

 

 

 

 

 

 

3. Report published 

in August 2016 



GIRACT                             Giract Competence 
Geneva, Switzerland       
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Fruit preparations have been the subject of focused research as well as important components of several of Giract's 

multiclient reports and table top events.  For example: 

 Demand for exotic fruit preparations in Europe 

 Supply/demand analysis of fruit preparations in dairy, bakery and jams/preserves 

 R&D Priorities in the European Food Industry, 2015 

 Soluble & Insoluble Fibre Ingredients, Global Supply/Demand Patterns, 2012-2017 

 Global Sweeteners, Supply/Demand Dynamics, 2013/14-2020 
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GIRACT                       Draft Table of Contents 
Geneva, Switzerland       
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GIRACT                          Sample Report Pages 
Geneva, Switzerland       
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