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GIRACT                            Introduction 
Geneva, Switzerland       

The global excess of calories, from both carbohydrates and fats, has become 

a public health issue of enormous proportions. This has been a problem in 

the making for more than 2 decades now, when the first signs of sugar/fat 

being responsible for lifestyle diseases were noted and many solutions put 

forth. In fact, it is no surprise that recent evidence points to the sugar lobby 

having paid off some academic researchers to put the blame on fat in the 

1970’s. It is no longer the case that individual ingredients are blamed for any 

disease condition and the food industry is taking steps to reformulate its 

matrices for a holistic reduction in calories/align with H&W trends globally. 
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Governmental intervention in the form of regulations on calories or specific ingredients is also helping this trend. High 

intensity sweeteners promise to provide a magic toolbox to many formulators who are faced with the problem of reducing 

calories in sweet goods, while retaining desirable organoleptic properties. It is a critical issue  in specific sectors such as the 

US carbonated drink industry which is witnessing a significant fall in sales. Taxes on sugar sweetened beverages are also 

being threatened/enacted in many regions. 

After saccharin and cyclamates, there was a flurry of new product introductions including aspartame, acesulfame K, 

sucralose and stevia. Global supply dynamics pushed the production of these sweeteners towards China, which subsequently 
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also became one of the biggest consumers of these ingredients. Europe is currently reacting, with an anti-dumping 

regulation against Chinese aspartame. There is a need to understand China clearly, due in part also to its overcapacity 

problems (and price wars). Another issue is that of positioning. Many “natural” HIS have been introduced. Stevia is leading 

this charge, with limited success. 

Giract, the global ingredient specialist, has been publishing market studies on the sweetener industry over many decades. 

Based on a 360 degree approach to research and analysis, Giract aims to present the key driving factors and pertinent 

challenges facing this industry. 
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For more information, contact 
 

V. Krishnakumar or Kaushik Shankar 

GIRACT 

24, Pré Colomb, 1290 Versoix/Geneva, Switzerland 

Tel: + 41 22 779 0500 

Email: info@giract.com; Web: www.giract.com 
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High Intensity Sweeteners –  
Supply and Demand Dynamics 
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Establish production by product and producer and estimate the current supply 
situation for the different HIS ingredients 

Identify end-user perceptions of sweeteners and ingredient choice as well as 
development needs and barriers (technical, legal, label, commercial, blends, 
etc.) 

Estimate current demand by product and by sector in each of the key 
markets and across the world 

Understand regulatory challenges and their impact on the industry 
across different regions 

Forecast demand by product sector and market to 2021 

Techno-commercial evaluation of new generation of sweeteners  
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This unique study examines supply/demand and forecasts of High Intensity Sweeteners across the key global regions. 
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STUDY HIGHLIGHT 

• Sucralose, aspartame, 
acesulfame K, cyclamate, 
saccharin, stevia 
(stevioside, rebaudioside 
A), alitame, neotame, 
thaumatin, neohesperidine 
DC, others 

SCOPE 

Products 
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• Supply & Demand 
Dynamics - Global – with 
focus on USA, EU28, China, 
India, ASEAN and RoW 

Markets 

Timescale 

 

Programme 
Following an initial review of 

Giract  in-house data, interviews 

with selected key players 

(producers, traders, end-users) 

have been carried out in order to 

derive real understanding of the 

market forces 

Current: 2016 

Forecast: 2021 
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WHAT DO YOU GET? 

1. Electronic Copy 

of report in 

searchable PDF 

format 

2. One Printed 

Copy 

 

 

 

 

 

 

3. Report published 

in March 2017 
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