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INTRODUCTION Soluble fibres are an important tool in the arsenal of health and wellness ingredients, that food 
companies may use to improve their market. The focus has largely been on two main 
ingredients – Inulin and FOS in the soluble fibres space. The dynamics of these two ingredients 
also foretell the movements in the overall market for soluble fibres. 

Inulin and FOS together constituted about 28% of the total production of soluble fibres in 2013, 
which grew slightly to become 29% in 2015. The fulcrum of production lay in Europe for Inulin 
and China for FOS in 2013. By 2015, China had also started production of inulin 
notwithstanding a shortage of raw materials. North America had about 60% of the total 
consumption of Europe for these two ingredients, with a distinct preference for inulin. It is the 
multiple benefits offered in the case of inulin, such as reduction of sugar and fat, that has 
increased its popularity rather than its positioning as a soluble fibre with health benefits. In 
the USA, consumers were not yet fully aware of the benefits of soluble fibres per se, and 
insoluble fibres (complemented by trends such as “whole grain”) were more popular in the 
public psyche. The rejection of many article 13 claims, and the remaining being difficult to 
communicate to consumers (fecal bulking, for example) had also slowed down the growth of 
fibres in Europe in 2013. The two significant consumption sectors for inulin and FOS are dairy 
and dairy/infant formula respectively, seeing no great change over time. 

Giract – Geneva, the transnational ingredient consulting firm has a rich history of tracking 
global markets for food ingredients over the past 45 years. It has published several studies 
covering soluble and insoluble fibres – 2004, 2009, 2013 and 2015. In addition, it has 
undertaken several confidential projects in this sector. Combined with our 3600 approach to 
research, and presentation at the end of the study - the current proposed report is a valuable 
resource for market participants to decide their next move. 

OBJECTIVES The main objective is to provide a full picture of the supply and demand scenario of soluble 
fibre ingredients in the key global markets. This can be split into the following sub objectives:  
 To identify the ingredient producers and to establish the supply scenario of the selected 

soluble fibres  
 To track price movements and analyse reasons  
 To quantify the current market demand and to forecast volumes, market values and trends 

to 2023 for the end products and for soluble fibre ingredients 
 To understand the choice – the “why” and “why not” – for the use of a fibre, and to identify 

potential novel fibre ingredient alternatives based on in-depth user interviews 

PRODUCTS  Inulin, oligosaccharides (OS) such as fructo- and galacto-OS, isomalto-OS, XOS, 
galactofructose, polydextrose, resistant starch, resistant maltodextrin, soluble corn fibre, beta 
glucan-rich fibre, tagatose, cellulosic fibres, psyllium, hydrolysed gums, chitosan, and konjac 

MARKETS  USA/Canada; Brazil; EU-28/Norway/Switzerland; Russia/Ukraine; China, India, Asia-Pacific 
(Singapore, Indonesia, Malaysia, Thailand, Vietnam, South Korea, Australia) – supply and 
demand 

Latin America (outside Brazil) and Japan – market overviews (focus on supply) 

SECTORS Dairy, drinks, diet foods, bakery/cereals/bars, baby/infant formula, other food, petfood and 
animal feed (as prebiotics), supplements (capsules, etc.) 

TIMESCALE Current 2018, forecasts to 2023 

PUBLICATION  April 2019 

SUBSCRIPTION  EUR 34950 
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divulgation defined in article 6 of the contract 

© COPYRIGHT 
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Within this study, Giract has reported its understanding of the current and future positions 

of individual companies with regard to use of specific ingredients. Whilst these are Giract’s 

honest recording of specific interviews, they must not be considered as an ‘official position’ 

of the company in question. Giract accepts no liability for any errors or omissions in its 
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